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TRADE MARKS ACT 1994

CONSOLIDATED PROCEEDINGS

IN THE MATTER OF APPLICATION NOS. UK00003775401 AND UKO00003775435
BY PADRA CLINIC INC.
TO REGISTER THE TRADE MARKS:

bylsPADRA

AND

PADRA

IN CLASSES 1, 3, 5, 10, 26, 35, 41 AND 44
AND
IN THE MATTER OF OPPOSITIONS THERETO

UNDER NOS. 435618 AND 435635 BY
PRADA S.A.



BACKGROUND AND PLEADINGS

1. On 8 April 2022, PADRA CLINIC INC. (“the applicant”) applied for the trade marks
shown on the cover page of this decision, in the UK. The applications were published
for opposition purposes on 17 June 2022, and registration is sought for the goods and

services set out in Annex 1 to this decision.

2. On 16 August 2022, the applications were partially opposed by Prada S.A. (“the
opponent”) based upon sections 5(2)(b) and 5(3) of the Trade Marks Act 1994 (“the
Act”). The oppositions are directed at the applicant’s goods and services in classes 3,
35 and 41 only. Under section 5(2)(b) of the Act, the opponent relies upon the following

trade marks:

PRADA Invites

UKTM no. 917911219
Filing date 1 June 2018; registration date 26 March 2019
(“the First Earlier Mark”)

PREADA TIMECAHPSULE

SERIAL N

UKTM no. 918132932
Filing date 4 October 2019; registration date 6 March 2020
(“the Second Earlier Mark”)



RE-PRADA

IR designating the UK no. 1649806

International registration date: 10 November 2021
Designation date: 10 November 2021

Date of protection granted in the UK: 2 June 2022
Priority date: 5 July 2021

(“the Third Earlier Mark”)

PRADA REVEAL

IR designating the UK no. 1664676

International registration date: 22 February 2022
Designation date: 22 February 2022

Date of protection granted in the UK: 30 September 2022
Priority date: 16 September 2021

(“the Fourth Earlier Mark”)

PRADA

MILANO

IR designating the UK no. 1647474

International registration date: 8 October 2021
Designation date: 8 October 2021

Date of protection granted in the UK: 26 May 2022
Priority date: 18 June 2021

(“the Fifth Earlier Mark”)



3. The opponent relies upon all goods and services for which the earlier marks are
registered, as set out in Annex 2 to this decision.

4. The opponent claims that there is a likelihood of confusion because the trade marks

are similar and the goods and services are identical or similar.

5. Under section 5(3) of the Act, the opponent relies upon the Fifth Earlier Mark only.
The opponent claims that use of the applicant’s marks would, without due cause, take
unfair advantage of, and/or be detrimental to, the distinctive character and/or repute
of the earlier marks.

6. The applicant filed counterstatements denying the claims made.

7. The applicant is represented by HGF Limited and the opponent is represented by

Stevens, Hewlett & Perkins.

8. Only the opponent filed evidence. Neither party requested a hearing, but both filed
written submissions in lieu. This decision is taken following a careful perusal of the
papers.

EVIDENCE AND SUBMISSIONS

9. The opponent filed evidence in chief in the form of the witness statements of:

a) Leona Walker dated 15 January 2023, which is accompanied by 3 exhibits. Ms

Walker is the opponent’s representative in these proceedings.

b) Murielle Vincenti dated 16 January 2023, which is accompanied by 11 exhibits.
Ms Vincenti is the Group Intellectual Property Director for the opponent; she
has been a director since 1998.

10. The opponent’s evidence was accompanied by written submissions dated 16
January 2023.



11. Both parties filed written submissions in lieu dated 2 May 2023.

12. | directed that the opponent file further submissions regarding its best case on
similarity of goods and services, as covered by each of the earlier marks relied upon.
The opponent duly did so on 16 October 2023. Although a period of time was given
for the applicant to respond to the opponent’s further submissions, it elected not to do

SO.

13. | have taken the evidence and submissions into account in reaching my decision

and will refer to them below where necessary.

RELEVANCE OF EU LAW

14. Although the UK has left the EU, section 6(3)(a) of the European Union
(Withdrawal) Act 2018 requires tribunals to apply EU-derived national law in
accordance with EU law as it stood at the end of the transition period. The provisions
of the Act relied upon in these proceedings are derived from an EU Directive. This is
why this decision continues to make reference to the trade mark case-law of EU courts.

PRELIMINARY ISSUE

15. In its written submissions, the opponent makes reference to the fact that it claims
to have a well-known mark within the meaning of section 56 of the Act. For the
avoidance of doubt, this ground was not pleaded and | will not consider it as part of
this decision.

DECISION

My Approach

16. The First, Second and Third Earlier Marks all appear to be the closest to the
applicant’'s marks in terms of their respective specifications, as identified by the

opponent. Consequently, I will begin by carrying out the assessment based upon these



marks, returning to consider the remaining earlier marks only if it is necessary to do

SO.

Section 5(2)(b)

17. Section 5(2)(b) of the Act reads as follows:

“5(2) A trade mark shall not be registered if because —

a)...

(b) it is similar to an earlier trade mark and is to be registered for goods
or services identical with or similar to those for which the earlier trade

mark is protected

there exists a likelihood of confusion on the part of the public, which includes

the likelihood of association with the earlier trade mark.”

18. Section 5A of the Act is as follows:

“5A Where grounds for refusal of an application for registration of a trade mark
exist in respect of only some of the goods or services in respect of which the
trade mark is applied for, the application is to be refused in relation to those

goods and services only.”

19. Given their earlier filing dates, the trade marks upon which the opponent relies
qualify as earlier trade marks pursuant to section 6 of the Act. As the earlier marks
had not completed their registration process more than 5 years prior to the filing date
of the application in issue, they are not subject to the use provisions in section 6A of
the Act. The opponent can, therefore, rely upon the earlier marks without showing that

they have been put to genuine use.

20. The following principles are gleaned from the decisions of the EU courts in Sabel
BV v Puma AG, Case C-251/95, Canon Kabushiki Kaisha v Metro-Goldwyn-Mayer
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Inc, Case C-39/97, Lloyd Schuhfabrik Meyer & Co GmbH v Klijsen Handel B.V. Case
C-342/97, Marca Mode CV v Adidas AG & Adidas Benelux BV, Case C-425/98,
Matratzen Concord GmbH v OHIM, Case C-3/03, Medion AG v. Thomson Multimedia
Sales Germany & Austria GmbH, Case C-120/04, Shaker di L. Laudato & C. Sas v
OHIM, Case C-334/05P and Bimbo SA v OHIM, Case C-591/12P:

(a) The likelihood of confusion must be appreciated globally, taking account of

all relevant factors;

(b) the matter must be judged through the eyes of the average consumer of the
goods or services in question, who is deemed to be reasonably well informed
and reasonably circumspect and observant, but who rarely has the chance to
make direct comparisons between marks and must instead rely upon the
imperfect picture of them he has kept in his mind, and whose attention varies

according to the category of goods or services in question;

(c) the average consumer normally perceives a mark as a whole and does not

proceed to analyse its various details;

(d) the visual, aural and conceptual similarities of the marks must normally be
assessed by reference to the overall impressions created by the marks bearing
in mind their distinctive and dominant components, but it is only when all other
components of a complex mark are negligible that it is permissible to make the

comparison solely on the basis of the dominant elements;

(e) nevertheless, the overall impression conveyed to the public by a composite

trade mark may be dominated by one or more of its components;

() however, it is also possible that in a particular case an element
corresponding to an earlier trade mark may retain an independent distinctive
role in a composite mark, without necessarily constituting a dominant element

of that mark;



(9) a lesser degree of similarity between the goods or services may be offset
by a greater degree of similarity between the marks, and vice versa;

(h) there is a greater likelihood of confusion where the earlier mark has a highly
distinctive character, either per se or because of the use that has been made
of it;

(i) mere association, in the strict sense that the later mark brings to mind the

earlier mark, is not sufficient;

(j) the reputation of a mark does not give grounds for presuming a likelihood of

confusion simply because of a likelihood of association in the strict sense;

(k) if the association between the marks creates a risk that the public will
wrongly believe that the respective goods or services come from the same or

economically-linked undertakings, there is a likelihood of confusion.

Comparison of goods and services

21. When making the comparison, all relevant factors relating to the goods and
services in the specifications should be taken into account. In the judgment of the
Court of Justice of the European Union (“CJEU”) in Canon, Case C-39/97, the court
stated at paragraph 23 that:

“In assessing the similarity of the goods or services concerned, as the French
and United Kingdom Governments and the Commission have pointed out, all
the relevant factors relating to those goods or services themselves should be
taken into account. Those factors include, inter alia, their nature, their intended
purpose and their method of use and whether they are in competition with each

other or are complementary.”

22. Guidance on this issue has also come from Jacob J. (as he then was) in the Treat

case, [1996] R.P.C. 281, where he identified the factors for assessing similarity as:



(a) The respective uses of the respective goods or services;

(b) The respective users of the respective goods or services;

(c) The physical nature of the goods or acts of service;

(d) The respective trade channels through which the goods or services reach

the market;

(e) In the case of self-serve consumer items, where in practice they are
respectively found or likely to be found in supermarkets and, in particular,

whether they are or are likely to be found on the same or different shelves;

() The extent to which the respective goods or services are competitive. This
inquiry may take into account how those in trade classify goods, for instance,
whether market research companies, who of course act for industry, put the

goods or services in the same or different sectors.

23. In Gérard Meric v Office for Harmonisation in the Internal Market, Case T- 133/05,
the General Court (“GC”) stated that:

“29. In addition, the goods can be considered as identical when the goods
designated by the earlier mark are included in a more general category,
designated by trade mark application (Case T-388/00 Institut for Lernsysterne
v OHIM — Educational Services (ELS) [2002] ECR 11-4301, paragraph 53) or
where the goods designated by the trade mark application are included in a
more general category designated by the earlier mark.”

24. In Kurt Hesse v OHIM, Case C-50/15 P, the CJEU stated that complementarity is
an autonomous criterion capable of being the sole basis for the existence of similarity
between goods. In Boston Scientific Ltd v Office for Harmonization in the Internal
Market (Trade Marks and Designs) (OHIM), Case T-325/06, the GC stated that

‘complementary” means:



“...there is a close connection between them, in the sense that one is
indispensable or important for the use of the other in such a way that customers
may think that the responsibility for those goods lies with the same

undertaking.”

25. In Sanco SA v OHIM, Case T-249/11, the GC indicated that goods and services
may be regarded as ‘complementary’ and therefore similar to a degree in
circumstances where the nature and purpose of the respective goods and services
are very different, i.e. chicken against transport services for chickens. The purpose of
examining whether there is a complementary relationship between goods/services is
to assess whether the relevant public are liable to believe that responsibility for the
goods/services lies with the same undertaking or with economically connected
undertakings. As Mr Daniel Alexander Q.C. noted as the Appointed Person in Sandra
Amelia Mary Elliot v LRC Holdings Limited BL-0-255-13:

“It may well be the case that wine glasses are almost always used with wine —
and are, on any normal view, complementary in that sense - but it does not

follow that wine and glassware are similar goods for trade mark purposes.”

Whilst on the other hand:

....... itis neither necessary nor sufficient for a finding of similarity that the goods

in question must be used together or that they are sold together.

Class 3

Adhesives for cosmetic purposes; after-shave lotions; air fragrancing preparations;
aromatics [essential oils]; beauty masks; cleansers for intimate personal hygiene
purposes, non-medicated; cosmetic creams; cosmetic preparations for baths;
cosmetics; deodorant soap; deodorants for human beings; hair lotions; hair spray;

lotions for cosmetic purposes; nail care preparations; perfumery; shampoos.

26. These terms in the applicant’s specification all appear identically in the

specification of the Second Earlier Mark.
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Amber [perfume].

27. This term is identical on the principle outlined in Meric to “perfumery” in the
specification of the Second Earlier Mark.

Antiperspirant soap.

28. | consider this term to be synonymous with “deodorant soap” in the specification

of the Second Earlier Mark. Consequently, they are identical.

Bath preparations, not for medical purposes.

29. | consider this term to be synonymous with “cosmetic preparations for baths” in the

specification of the Second Earlier Mark. Consequently, they are identical.

Breath freshening strips.

30. This term covers breath freshening products which would overlap in purpose, trade
channels and user with “breath freshening sprays” in the specification of the Second
Earlier Mark. I accept that the method of use and nature of the goods may differ, as
one is a strip, and one is a spray. However, they will be in competition. In my view,

they are similar to between a medium and high degree.

Hair straightening preparations.

31. This term could include lotions used on the hair to assist with straightening.
Consequently, | consider this term to be identical on the principle outlined in Meric to
“hair lotions” in the specification of the Second Earlier Mark. If | am wrong in that
finding, there will be an overlap in user, nature, purpose, trade channels and method

of use and the goods will be highly similar.
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Carbolic soaps.

32. This term is identical on the principle outlined in Meric to “soap” in the specification

of the Second Earlier Mark.

Class 35

Administrative management of health care clinics; management of health care clinics
for others; cost management in the field of health care; health care cost containment
services; health care cost review; development of hospital management systems;

hospital management.

33. The opponent submits that its best case in relation to these services is “business
management” in the specifications of the First, Second and Third Earlier Marks
because they coincide in purpose, user and trade channels. | accept that, for example,
private hospitals/healthcare clinics, may be run as businesses and, consequently,
there may be identity. However, at the very least, there is an overlap in purpose,
method of use and nature of the services. There may also be an overlap in trade

channels. In my view, these services are similar to at least a medium degree.

Administrative services relating to hospital referrals; hospital administration;
administrative services relating to the referral of patients; maintaining patient medical
records and files; administration of pre-paid health care plans; administrative services
relating to dental health insurance; administration of prescription drug programs
designed to process medical insurance claims for products used by consumers;
administration of prescription drug programs designed to process medical insurance
claims for services used by consumers; administrative services for medical referrals;
computerized management of medical records and files; interactive record-keeping
services for use in risk management and regulatory compliance by insurers and
professionals in the medical field; maintaining a registry of certified medical technical
professionals; medical billing; medical cost management; medical transcription

services.
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34. In relation to these services, the opponent relies upon “business administration” in
the specifications of the First, Second and Third Earlier Marks. For the same reasons

as set out above, at the very least, these services are similar to a medium degree.

Advertising services to promote public awareness on health issues; advertising

services to promote public awareness of medical conditions.

35. These services are identical on the principle outlined in Meric to “advertising” in

the specifications of the First, Second and Third Earlier Marks.

Arranging and conducting trade show exhibitions in the field of general health and well-
being; arranging and conducting trade show exhibitions in the field of homeopathic
and traditional medicines and the health benefits of such products; arranging and
conducting trade show exhibitions in the field of vitamin and mineral supplements and
the health benefits of such products; arranging and conducting trade show exhibitions
in the field of whole foods and organic foods and the health benefits of such products;
arranging and conducting trade show exhibitions showcasing third-party herbal
products and the health benefits of such products; arranging and conducting trade
show exhibitions showcasing third-party sports nutrition products and the health
benefits of such products; arranging, organizing and conducting exhibitions for

promoting public awareness of the mental health and wellness.

36. To the extent that any of these services can be said to be advertising products,
they will be identical on the principle outlined in Meric with “organization of exhibitions
for commercial or advertising purposes” in the specifications of the First, Second and
Third Earlier Marks. Otherwise, they will overlap in nature, method of use and trade
channels. There will also be an overlap in purpose at a general level, albeit the specific

purposes will differ. In my view, these services are similar to at least a medium degree.
Business networking meetings in the fields of health and wellness; business

networking meetings in the fields of natural health products and services; business

networking meetings in the fields of homeopathic and traditional medicines.
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37. These services may overlap in purpose with “organization of exhibitions for
commercial [...] purposes” in the specifications of the First, Second and Third Earlier
Marks as both could be used for making connections between different businesses.
There will also be an overlap in user. The nature and method of use of the services
will differ, as one is a meeting whereas the other is an exhibition. However, the
services may be in competition, as you could choose either a meeting for business
networking, or an exhibition for the same purpose. | consider the services to be similar

to a medium degree.

Consultancy relating to the cost management of health care.

38. This service will overlap in method of use, nature and purpose with “professional
business consultancy” in the specifications of the First and Second Earlier Marks.

Consequently, they are similar to a medium degree.

Arranging and conducting personal beauty care trade fairs and trade show exhibitions
in the field of electric hair straighteners and curling irons, scissors, shaving brushes,
hair brushes and combs; arranging and conducting personal beauty care trade fairs
and trade show exhibitions in the field of electric or non-electric make-up removing
appliances, powder puffs, toilet cases, hair accessories, wigs, hair extensions, electric
and non-electric hair curlers; arranging and conducting personal beauty care trade
fairs and trade show exhibitions; arranging and conducting personal beauty care trade
fairs and trade show exhibitions in the fields of shavers, epilation apparatus, manicure
and pedicure implements; arranging and conducting cosmetic trade fairs and trade
show exhibitions; arranging and conducting fithess equipment trade show exhibitions;
arranging and conducting hygienic trade fairs and trade show exhibitions in the fields
of deodorants for personal use and for animals, soaps, sanitary preparations for
medical use; arranging and conducting medicinal trade fairs and trade show
exhibitions in the field of medical preparations for slimming purposes; arranging and
conducting trade fairs and trade show exhibitions in the fields of disinfectants,
antiseptics, cleaning detergents for medical purposes; arranging and conducting trade
fairs and trade show exhibitions in the fields of medicated soaps, disinfectant soaps,

antibacterial hand lotions.
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39. These terms are identical on the principle outlined in Meric to “organization of
exhibitions for commercial or advertising purposes” in the specifications of the First,
Second and Third Earlier Marks.

Online sale of hair care preparations; retail sale of hair care preparations.

40. These services are identical on the principle outlined in Meric to “retail services in

relation to toiletries” in the specification of the Third Earlier Mark.

Marketing research in the fields of cosmetics, perfumery and beauty products.

41. This term is identical on the principle outlined in Meric to “market research” in the

specifications of the First, Second and Third Earlier Marks.

On-line retail store services connected with the sale of beauty implements for animals;

retail services for beauty implements for animals.

42. These terms are identical on the principle outlined in Meric to “retail services in

relation to pet products” in the specification of the Third Earlier Mark.

On-line retail store services connected with the sale of beauty implements for humans;
online sale of beauty salon equipment; retail sale of beauty salon equipment; retail
services for beauty implements for humans; sales agency services featuring cosmetic

utensils.

43. These services will overlap in trade channels, method of use, nature and user with
“online retail services relating to cosmetics” in the specification of the Third Earlier
Mark. This is because the same businesses are likely to offer retail services relating
to a range of beauty products (including cosmetics and beauty implements). They are
highly similar.

Online wholesale store services connected with the sale of beauty implements for

humans; wholesale services for beauty implements for humans.
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44. These services will overlap in trade channels, user, method of use and nature with
‘wholesale services relating to [...] cosmetics [...]" in the specification of the Second

Earlier Mark. They are highly similar.

Online retail store services connected with the sale of cosmetics and beauty products;
online retail store services connected with the sale of beauty supplies and beauty
equipment for use in beauty salons; retail store services connected with the sale of
beauty supplies and beauty equipment for use in beauty salons; retail services for
make-up, cosmetics, skin care preparations, fragrances, cosmetic brushes, bath and
shower preparations; cosmetics sales services via catalogues; computerized on-line
ordering services connected with the sale of cosmetics; discount cosmetics stores;
cosmetics sold via a distributorship; door to door selling of cosmetics; mail order
services connected with the sale of cosmetics; online sales of cosmetics; reseller
services in the field of cosmetics; retail sale of cosmetics; retail store services

connected with the sale of cosmetics; sales agency services for cosmetics.

45. These services are identical on the principle outlined in Meric to “retail services

related to cosmetics” in the specification of the First Earlier Mark.

Wholesale services for beauty implements for animals; on-line wholesale store

services connected with the sale of beauty implements for animals.

46. These services overlap in user, method of use, purpose and nature with “retail
services in relation to pet products” in the specification of the Third Earlier Mark. The

services are similar to at least a medium degree.

Providing consumer product advice relating to cosmetics; providing consumer product

information relating to cosmetics.
47. These services are identical on the principle outlined in Meric to “commercial

information and advice for consumers [consumer advice shop]” in the specifications of
the First, Second and Third Earlier Marks.
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Providing home shopping services of cosmetics by means of television.

48. These services are identical on the principle outlined in Meric with “promoting the
goods and services of others via computer and communication networks in relation to

[...] cosmetics [...]" in the specification of the Second Earlier Mark.

Wholesale distributorship services for cosmetics; wholesale sales of cosmetics.

49. These services are self-evidently identical to “wholesale services relating to [...]

cosmetics [...]” in the specification of the Second Earlier Mark.

Compilation of statistical data for use in scientific or medical research.

50. The opponent submits that its best case in relation to these services is “marketing
research” and “marketing studies” covered by the First, Second and Third Earlier
Marks because: “the applicant’s specification is a subcategory of the general category
claimed by the Opponent’s specification. The Opponent’s broad specification
necessatrily includes the specific products covered by the Applicant’s specification”.
This explanation seems at odds with the opponent’s submission that the services are
similar to a medium degree; if one was a subcategory of the other, then the services
would be identical. In any event, | do not agree that they are; services relating to
compilation of statistical data for use in medical or scientific research are, in my view,
distinct from market research services, which relate to product markets. | accept that
there will be an overlap in nature and method of use. | also accept that there may be
an overlap in user, as the same business might require compilation of statistical data
for use in scientific or medical research to be undertaken as well as marketing
research, as part of the development of a new scientific/medical product. However, in
my view, they are likely to be undertaken by distinct businesses and will have differing

purposes. | consider these services to be similar to between a low and medium degree.

Mail order services connected with the sale of pharmaceutical, veterinary and sanitary
preparations and medical supplies; on-line retail store services connected with the sale
of medical instruments; on- line wholesale store services connected with the sale of

medical instruments; online sale of pharmaceutical, veterinary and sanitary
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preparations and medical supplies; retail services for medical instruments; retail
services for pharmaceutical, veterinary and sanitary preparations and medical
supplies; retail stores for the sale of homeopathic medications and nutritional
supplements; wholesale sale of pharmaceutical, veterinary and sanitary preparations
and medical supplies; wholesale services for medical instruments; wholesale services
for pharmaceutical, veterinary and sanitary preparations and medical supplies; retail
sale of medicinal herbs; on-line retail store services connected with the sale of sanitary
installations; on-line wholesale store services connected with the sale of sanitary
installations; retail services for sanitary installations; wholesale services for sanitary
installations; on-line wholesale store services connected with the sale of physical
therapy equipment; wholesale store services connected with the sale of audio-visual

equipment.

51. These services may overlap in purpose with “presentation of goods on
communication media, for retail purposes” in the specifications of the First, Second
and Third Earlier Marks. This is because they are all intended to ultimately sell the
goods in issue to the end user. In this regard, | note that the opponent’s services are
not limited to particular goods. They could, therefore, relate to the same goods.
Clearly, the users may overlap. Whilst the trade channels, nature and method of use
of the services may differ, they are in competition. | consider the services to be similar

to at least a medium degree.

Providing of commercial statistical information in the medical field.

52. This could involve the provision of commercial information about a particular
product market within the medical field. Consequently, | consider this term to be
identical on the principle outlined in Meric with “marketing research” in the specification
of the First, Second and Third Earlier Marks.

Arranging and conducting medicinal trade fairs and trade show exhibitions in the field
of food for babies; arranging and conducting medicinal trade fairs and trade show
exhibitions in the field of herbs and herbal beverages adapted for medicinal purposes;
arranging and conducting trade show exhibitions in the field of homeopathic and

traditional medicines and the marketing and sale of such products; arranging and
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conducting trade show exhibitions in the field of homeopathic and traditional medicines
and the use of such products.

53. Whilst these services all relate to medicinal products, they could involve trade fairs
for the purposes of bringing medicinal products to market. Consequently, | consider
these terms to be identical on the principle outlined in Meric to “organization of trade
fairs for commercial or advertising purposes” in the specifications of the First and
Second Earlier Marks and “organization of exhibitions for commercial or advertising

purposes” in the specification of the Third Earlier Mark.

Rental of office equipment in co-working facilities; leasing of office equipment; office

machines and equipment rental.

54. The opponent submits that this term is highly similar to “office functions” in the
specifications of the First, Second and Third Earlier Marks because they have the
“same purpose, and may coincide in providers/users, relevant public and distribution
channels. Also, the Applicant’s specification is a sub-category of the general category
claimed by the Opponent’s specification”. | agree with the latter argument i.e. that the
opponent’s term is broad enough to encompass the applicant’s terms. Consequently,
they are identical on the principle outlined in Meric. If | am wrong in this finding, then

they are highly similar.
Consulting in the field of agile time management framework implementation to be
applied to multiple business teams throughout an organization to support business

performance practices.

55. This term is identical on the principle outlined in Meric to “business management”

in the specifications of the First, Second and Third Earlier Marks.

Sales demonstrations of surgical instruments.

56. The opponent submits that this term is encompassed by the term “promoting the

sale of goods and services of others through promotional events” in the specifications
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of the First and Third Earlier Marks. | agree. They are identical on the principle outlined

in Meric.

Class 41

Organisation of conferences and symposia in the field of medical science; arranging
and conducting business conferences; arranging and conducting conferences,
workshops and seminars in the fields of general health and well-being and showcasing
third-party natural health products and services; arranging and conducting
conferences, workshops and seminars in the fields of homeopathic and traditional
medicines; arranging and conducting of in-person educational forums; arranging and
conducting seminars, workshops, conferences, symposiums, and panel discussions
for groups to encourage employee creative development to increase productivity and

distribution of training material in connection therewith.

57. This term is identical on the principle outlined in Meric to “arranging and conducting
of competitions, exhibitions, congresses, courses, workshops, conferences for
educational and cultural purposes” in the specification of the First Earlier Mark. If | am

wrong in this finding, then they are highly similar.

Analyzing educational tests scores and data for others; performance measurement

evaluations in the field of education.

58. | consider that these terms overlap with “information [...] services related to the
aforesaid [education]” because the same businesses that analyse educational test
scores and data are also likely to provide information about what that means in the
context of education. The users are likely to be the same, as both would be used by
educational institutions. The method of use, nature and purpose of the services may
be different, but they are complementary. | consider them to be similar to at least a

medium degree.
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Archive library services.

59. | consider this service to be similar to “providing on-line electronic publications, not
downloadable” because the same businesses often provide library services (where
books can be accessed in their physical form) and online access to the same books.
There is, therefore, an overlap in trade channels. The users will also be the same. The
services may also be in competition. Consequently, | consider these services to be

similar to at least a medium degree.

Educational services in the field of pharmaceuticals; educational services in the form
of providing incentives to organizations to demonstrate excellence in the field of
science; educational services provided by special needs schools; hairdressing
instruction; life coaching in the field of general health and well-being; physical
education; physical education services; teaching to provide general health and well-
being advice for the improvement of the comfort and the quality of life of retail
consumers provided through a retail store; transfer of business knowledge and know-
how for training purposes; education to provide general health and well-being advice
for the improvement of the comfort and the quality of life of retail consumers provided
through a retail store; providing motivational and educational speakers in the field of
physical and mental health and well-being; training for handling scientific instruments

and apparatus for research in laboratories.

60. These services are all identical on the principle outlined in Meric to “education”

and “providing of training” in the specification of the First Earlier Mark.

Health clubs.

61. The opponent submits that this service is similar to “arranging and conducting of
competitions, exhibitions, congresses, courses, workshops, conferences for
educational and cultural purposes” in the specification of the First Earlier Mark
because they have the “same purpose, and may coincide in providers/users, relevant
public and distribution channels. Also, the Applicant’s specification is a subcategory of
the general category claimed by the Opponent’s specification”. | can see no basis for

this line of argument. However, | do accept that there may be an overlap in trade
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channels and user with “provision of recreational events” in the specification of the
First Earlier Mark. There may also be complementarity. Consequently, | consider there

to be a medium degree of similarity.

Production of podcasts.

62. This term is identical on the principle outlined in Meric to “entertainment” in the

specification of the First Earlier Mark.

Publication of textbooks; publishing and issuing scientific papers in relation to medical
technology.

63. These terms are identical on the principle outlined in Meric to “publication of

journals, books and magazines” in the specification of the First Earlier Mark.

Providing non-downloadable educational information, commentary and articles in the
field of mental and physical health and wellness through a website; providing non-
downloadable educational video clips in the field of mental and physical health and
wellness through a website; providing online non-downloadable visual and audio

recordings featuring mental health and wellness.

64. These services are identical on the principle outlined in Meric to “providing on-line

electronic publications, not downloadable” in the specification of the First Earlier Mark.

The average consumer and the nature of the purchasing act

65. As the case law above indicates, it is necessary for me to determine who the
average consumer is for the respective parties’ goods and services. | must then
determine the manner in which the goods and services are likely to be selected by the
average consumer. In Hearst Holdings Inc, Fleischer Studios Inc v A.V.E.L.A. Inc,
Poeticgem Limited, The Partnership (Trading) Limited, U Wear Limited, J Fox Limited,
[2014] EWHC 439 (Ch), Birss J (as he then was) described the average consumer in

these terms:
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“60. The trade mark questions have to be approached from the point of view of
the presumed expectations of the average consumer who is reasonably well
informed and reasonably circumspect. The parties were agreed that the
relevant person is a legal construct and that the test is to be applied objectively
by the court from the point of view of that constructed person. The words
“average” denotes that the person is typical. The term “average” does not

denote some form of numerical mean, mode or median.”

66. The average consumer for the parties’ goods and services will be a member of the
general public or a business user. The frequency and cost of purchase will vary
significantly, but even in respect of low cost/frequent purchases such as cosmetics,
various factors will be taken into account such as aesthetics, scent and suitability for
skin type. Consequently, at least a medium degree of attention will be paid during the
purchasing process. However, | bear in mind that for some of the services that are

aimed at the medical/business consumer, the level of attention paid will be higher.

67. The goods and services are likely to be selected following perusal of physical
signage or online equivalents. Consequently, visual considerations are likely to
dominate the selection process. However, | do not discount an aural component to the
purchase as word-of-mouth recommendations may play a part or advice may be

sought from retail assistants.

68. In reaching these conclusions | have borne in mind the opponent’s submission that
its goods are luxury products. However, the assessment that | must make is based
upon a notional assessment of the goods and services covered by the respective
specifications, bearing in mind all the ways in which those goods/services could be
used. Consequently, the fact that the opponent currently sells luxury items does not

affect my findings above.

Comparison of trade marks

69. It is clear from Sabel that the average consumer normally perceives a trade mark
as a whole and does not proceed to analyse its various details. The same case also

explains that the visual, aural and conceptual similarities of the trade marks must be
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assessed by reference to the overall impressions created by the marks, bearing in
mind their distinctive and dominant components. The CJEU stated at paragraph 34 of
its judgment in Case C-591/12P, Bimbo SA v OHIM, that:

“... it is necessary to ascertain, in each individual case, the overall impression
made on the target public by the sign for which registration is sought, by means
of, inter alia, an analysis of the components of a sign and of their relative weight
in the perception of the target public, and then, in the light of that overall
impression and all factors relevant to the circumstances of the case, to assess

the likelihood of confusion.”

70. It would be wrong, therefore, to artificially dissect the trade marks, although it is
necessary to take into account the distinctive and dominant components of the marks
and to give due weight to any other features which are not negligible and therefore

contribute to the overall impressions created by the marks.

71. The respective trade marks are shown below:

Opponent’s trade marks Applicant’s trade mark

PRADA Invites |
(the First Earlier Mark) ’)’ l’ PADRA

(the First Application)

PADRA

SERIALM (the Second Application)

PRADA TIMECAPSULE

(the Second Earlier Mark)
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RE-PRADA

(the Third Earlier Mark)

Overall Impression

72. The First Application consists of the word PADRA, and a graphic device. The eye
is naturally drawn to the part of the mark that can be read, and so the word PADRA
plays the greater role in the overall impression, with the device playing a slightly lesser

role.

73. The Second Application consists of the word PADRA, in a standard font. It is the
word itself which plays the greater role in the overall impression, with the font playing

a much lesser role.

74. The First Earlier Mark consists of the word PRADA in capital letters, followed by
the word INVITES in title case. The overall impression of the mark lies in the
combination of these words, with the word PRADA playing a slightly greater role due
to its nature (being an invented word), size and positioning at the beginning of the

mark.

75. The Second Earlier Mark consists of the words PRADA TIMECAPSULE, beneath
which is a white outline of a triangle and the words SERIAL N. All of these elements
are presented on a grey background and the words are presented on white strip
background. The eye is naturally drawn to the elements of the mark that can be read,
which is why the text plays the greater role in the overall impression, with the device

playing a slightly lesser role and the backgrounds playing a much lesser role.
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76. The Third Earlier Mark consists of the word RE-PRADA in white upper case font.
Above, is a triangle/arrow device, also presented in white. These elements are
presented on a square black background. The eye is naturally drawn to the element
of the mark that can be read, which is why the text plays the greater role in the overall
impression, with the device playing a slightly lesser role, and the background playing

a much lesser role.

Visual Comparison

77. As the Second Application is closest to the earlier marks in terms of similarity, it is

convenient to begin my assessments with that application.

Comparison with the First Earlier Mark

78. The Second Application and the First Earlier Mark coincide in the letters P-R-A-D-
A, albeit with the middle letters ‘RAD’ (in the earlier mark) and ‘ADR’ (in the application)
in a different order. The word INVITES acts as a point of visual difference. In my view,
the marks are visually similar to between a medium and high degree.

79. The same is true of the First Application, but the device acts as an additional point

of visual difference. | consider the marks to be visually similar to a medium degree.
Comparison with the Second Earlier Mark

80. The Second Application and the Second Earlier Mark, again, coincide in the letters
P-R-A-D-A, albeit in a different order (as above). The words TIMECAPSULE, SERIAL
N, the device and the background all act as points of visual difference. | consider the

marks to be visually similar to between a low and medium degree.

81. The same is true of the First Application, but the device acts as an additional point

of visual difference. | consider the marks to be visually similar to a low degree.
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Comparison with the Third Earlier Mark

82. The Second Application and the Third Earlier Mark coincide in the presence of the
letters P-R-A-D-A, albeit in a different order (as above). The RE-, triangle/arrow device
and background in the Third Earlier Mark all act as points of visual difference. |

consider the marks to be visually similar to a medium degree.
83. The same is true of the First Application, but the device acts as an additional point
of visual difference. | consider the marks to be visually similar to between a low and

medium degree.

Aural Comparison

84. As the device in the First Application will not be articulated, the same aural

comparison will apply to both applications.

Comparison with the First Earlier Mark

85. The First and Second Applications will be pronounced, PAD-RAH. The First Earlier
Mark will be pronounced PRA-DAH-IN-VITES. The first two syllables are very similar.
In my view, the marks are aurally similar to a medium degree.

Comparison with the Second Earlier Mark

86. The same is true in relation to the Second Earlier Mark, although the difference
created by the words TIMECAPSULE SERIAL N is more significant due to the
increased length. In my view, the marks are aurally similar to a low degree.
Comparison with the Third Earlier Mark

87. The Third Earlier Mark will be pronounced, REE-PRA-DAH. | bear in mind that

differences at the beginning of marks tend to make more of an impact than the ends.

In my view, the marks are aurally similar to a medium degree.

27



Conceptual Comparison

88. The word PADRA in the First and Second Application will be viewed as an invented
or foreign language word with no clear meaning. | do not consider that any meaning
will be conveyed by the device in the First Application and so the same comparison
will apply to both applications.

89. The word PRADA in the First, Second and Third Earlier Marks will also be viewed
as an invented/foreign language word with no particular meaning. That element of the
marks will, therefore, be conceptually neutral.

90. However, the words INVITES, TIMECAPSULE SERIAL and RE- will all be
recognisable words with meanings of their own. Consequently, these act as points of
conceptual difference. | do not consider that any meaning will be conveyed by the

devices in the Second and Third Earlier Marks.

Distinctive character of the earlier trade marks

91. In Lloyd Schuhfabrik Meyer & Co. GmbH v Klijsen Handel BV, Case C-342/97 the
CJEU stated that:

“22. In determining the distinctive character of a mark and, accordingly, in
assessing whether it is highly distinctive, the national court must make an
overall assessment of the greater or lesser capacity of the mark to identify the
goods or services for which it has been registered as coming from a particular
undertaking, and thus to distinguish those goods or services from those of other
undertakings (see, to that effect, judgment of 4 May 1999 in Joined Cases C-
108/97 and C-109/97 Windsurfing Chiemsee v Huber and Attenberger [1999]
ECR 1-2779, paragraph 49).

23. In making that assessment, account should be taken, in particular, of the
inherent characteristics of the mark, including the fact that it does or does not
contain an element descriptive of the goods or services for which it has been

registered; the market share held by the mark; how intensive, geographically
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widespread and long-standing use of the mark has been; the amount invested
by the undertaking in promoting the mark; the proportion of the relevant section
of the public which, because of the mark, identifies the goods or services as
originating from a particular undertaking; and statements from chambers of
commerce and industry or other trade and professional associations (see
Windsurfing Chiemsee, paragraph 51).”

92. Registered trade marks possess varying degrees of inherent distinctive character,
ranging from the very low, because they are suggestive or allusive of a characteristic
of the goods or services, to those with high inherent distinctive character, such as
invented words which have no allusive qualities. The distinctive character of a mark

can be enhanced by virtue of the use that has been made of it.

93. The First, Second and Third Earlier Marks all contain the word PRADA. This is the
common element and it is the distinctiveness of the common element which is key to
my assessment.! In my view, as an invented/foreign language word with no meaning,
it will be attributed a high degree of inherent distinctive character. The other elements
also contribute to the distinctiveness of the marks, all of which will be highly distinctive

overall.

94. The opponent has filed evidence of use and, consequently, | will consider whether
the distinctiveness of the First, Second and Third Earlier Marks has been enhanced
through use. A lot of the opponent’s evidence relates to use outside the UK, which is
not relevant to the assessment of enhanced distinctiveness. However, in relation to

evidence aimed at the UK market, | note the following:

a) The opponent first sold perfume in the UK in 2003 and has sold continuously

since that date.

b) I note that Ms Vincenti states that between 2006 and 2022, the opponent’s UK

sales of cosmetics and perfumes under the brand PRADA amounted to

1 Kurt Geiger v A-List Corporate Limited, BL 0-075-13
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d)

£4.5million. However, she goes on to say that sales to end consumers in the
UK were as follows for the period 2017 to 2021:

2017 €15,971,000
2018 €15,489,000
2019 €14,841,000
2020 €10,315,000
2021 €11,699,000

Plainly, these figures contradict each other. It may be that the figures provided
for the period 2006 to 2022 were sales to stockists who then sold them on at a
higher price to end consumers, which would perhaps account for the
discrepancy. However, in the absence of any explanation to this effect from the
witness | simply do not know. Consequently, | will take the lower figure (being
£4.5million for the period 2006 to 2022) for the purposes of my assessment.

Sales of PRADA branded goods in the UK between 2018 and 2022 amounted
to over £500million. This figure is not broken down by product.

The opponent’s market share figures for the perfume market in the UK are as

follows:

2017 1.05%
2018 1.1%
2019 1.22%
2020 1.07%
2021 0.81%

The opponent’s promotional spend in relation to perfumes and cosmetics in the

UK has been as follows:
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2022 (€) 2022 (€) 2021 (€) 2021 (€)

UK 10,438,000 12,248,000 | 4,535,000 5,321,000

| assume that each of these figures relate to perfumes and cosmetics
respectively, although it is not clear to me which is which. Again, these figures
seem inconsistent with the opponent’s evidence above regarding sales for the
period 2006 to 2022 being only £4.5million in the UK.

f) The opponent’s perfumes and cosmetics have been advertised in national
publications such as The Sunday Telegraph (2018), Marie Claire (2019),
Cosmopolitan (2020) and The Sunday Times Style (2021).2

95. The opponent’s evidence in relation to the sale of “PRADA branded goods” is not
specific enough for me to attribute this to any particular term covered by the
specifications of the First, Second and Third Earlier Marks; no breakdown in relation
to particular goods/services is given with the exception of perfumes and cosmetics.
The evidence relating to perfumes and cosmetics also has issues; the opponent has
given contradictory figures for the amount of sales made in the UK without explanation.
| note that the opponent has a reasonable market share in what is undoubtedly a
saturated market. However, given the issues with the opponent’s evidence, | will
proceed on the basis that there is no enhanced distinctiveness as nothing will turn on

this for reasons that will become apparent later in my decision.

Likelihood of confusion

96. Confusion can be direct or indirect. Direct confusion involves the average
consumer mistaking one mark for the other, while indirect confusion is where the
average consumer realises the marks are not the same but puts the similarity that
exists between them and the goods/services down to the responsible undertakings
being the same or related. There is no scientific formula to apply in determining
whether there is a likelihood of confusion; rather, it is a global assessment where a

number of factors need to be borne in mind. The first is the interdependency principle

2 Exhibit MV11
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i.e. a lesser degree of similarity between the respective trade marks may be offset by
a greater degree of similarity between the respective goods and services and vice
versa. As | mentioned above, it is necessary for me to keep in mind the distinctive
character of the earlier marks, the average consumer for the goods and services and
the nature of the purchasing act. In doing so, | must be alive to the fact that the average
consumer rarely has the opportunity to make direct comparisons between trade marks
and must instead rely upon the imperfect picture of them that he has retained in his

mind.

97. | have found as follows:

a) The goods and services vary from being similar to between a low and medium

degree to identical.

b) The average consumer will be a member of the general public or a business
user who will pay at least a medium degree of attention during the purchasing

process (although it may be higher for some of the services).

c) The purchasing process will be predominantly visual, although there may be an

aural component to the purchase.

d) | adopt my findings regarding similarity of the marks as set out in paragraphs
77 to 90 above.

e) The First, Second and Third Earlier Marks are inherently distinctive to a high
degree. The common element PRADA is inherently distinctive to a high degree.
I will carry out my assessment on the basis that there has been no

enhancement to the distinctiveness of the earlier marks through use.

98. | accept that the marks are unlikely to be mistakenly recalled or misremembered
as each other, given the differing elements in each mark. However, | do consider that
the words PRADA and PADRA, being conceptually neutral, are likely to be mistakenly
recalled or misremembered by the average consumer. This is particularly the case

bearing in mind the principle of imperfect recollection and the fact that the word
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PRADA is inherently distinctive to a high degree. In my view, the additional
elements/presentation of the marks are likely to be seen as alternative marks being
used by the same undertaking; they are consistent with sub-brands. | also consider
that the average consumer would conclude that only one undertaking would be using
the highly distinctive word PRADA (which would be mistakenly recalled when
encountering the applications). There is a likelihood of indirect confusion. In my view,

this will apply for all of the goods and services that | have found to be similar.

99. The opposition based upon section 5(2)(b) of the Act succeeds in its entirety.

Section 5(3)

100. Section 5(3) of the Act states:

“5(3) A trade mark which -

(a) is identical with or similar to an earlier trade mark, [...] shall not be
registered if, or to the extent that, the earlier trade mark has a reputation
in the United Kingdom and the use of the later mark without due cause
would take unfair advantage of, or be detrimental to, the distinctive

character or repute of the earlier trade mark.”

101. Section 5(3A) of the Act states:

“Subsection (3) applies irrespective of whether the goods and services for
which the trade mark is to be registered are identical with, similar to or not

similar to those for which the earlier trade mark is protected.”

102. | can deal with this ground relatively swiftly. The opponent relies upon the Fifth
Earlier Mark only. Plainly, as explained above, there are issues with the opponent’s
evidence that make it unclear precisely how many sales have been generated/how
much marketing/advertising spend has been invested. In any event, at best, the
evidence could demonstrate a reputation for perfume and cosmetics as these are the

only goods for which the evidence is specific. The distance between these goods and
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the majority of the services of the applicant is far greater than those relied upon by the
opponent under section 5(2)(b) of the Act. As a result, this ground would have resulted
in a lesser degree of success for the opponent than the section 5(2)(b) ground.

Consequently, | decline to consider it any further.

CONCLUSION

102. The oppositions are successful, and the applications are refused.

COSTS

103. The opponent has been successful and is entitled to a contribution towards its
costs, based upon the scale published in Tribunal Practice Notice 2/2016. In the

circumstances, | award the opponent the sum of £2,500, calculated as follows:

Preparing Notices of opposition and considering the £700

applicant’s counterstatements

Preparing and filing evidence £1,000
Written submissions in lieu £400
Official fee (x2) £400
Total £2,500

104. | therefore order PADRA CLINIC INC. to pay Prada S.A. the sum of £2,500. This
sum is to be paid within 21 days of the expiry of the appeal period or, if there is an

appeal, within 21 days of the conclusion of the appeal proceedings.

Dated this 28" day of November 2023

S WILSON
For the Registrar
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ANNEX 1

The applicant seeks protection for the following goods and services:

Class 1

Active chemical ingredients for use in the manufacture of pharmaceuticals; additives
for use in the manufacture of cosmetics; adhesive preparations for surgical bandages;
adhesives for use in the manufacture of bandages; adhesives for use in the
manufacture of surgical bandages; agglutinants for use in the manufacture of
pharmaceuticals; alcohol for use in manufacturing cosmetics; alcohol for use in
manufacturing pharmaceuticals; zinc tungstate; zinc sulphide; zinc sulphate; zinc
silicate; zinc phosphate; zinc ethyl; zinc chloride; zinc acetate; wetting agents for use
in the manufacture of cosmetics; water treatment chemicals; vitamins for use in the
manufacture of pharmaceuticals; vitamins for use in the manufacture of cosmetics;
unprocessed synthetic resins for use in the manufacture of cosmetics; tea extracts for
use in the manufacture of pharmaceuticals; tea extracts for use in the manufacture of
cosmetics; surfactants for use in the manufacture of hair shampoos; siccatives for use
in the manufacture of pharmaceuticals; sensitized solder masks for use in the
manufacture of printed circuit boards; reagents for blood grouping, other than for
medical or veterinary purposes; proteins for use in the manufacture of cosmetics;
protein for use in the manufacture of cosmetics; preservatives for use in the
manufacture of cosmetics; preservatives for pharmaceutical preparations; plant
extracts, other than essential oils, for use in the manufacture of cosmetics; plant
extracts for use in the manufacture of cosmetics; pigment dispersant for use in the
manufacture of cosmetics; glutamic acid for use in the manufacture of cosmetics;
glutamic acid as raw materials for use in the manufacture of cosmetics; genetic identity
tests comprised of reagents for use in science; fillers for soaps; fillers for automobile
body repair; fillers for automobile bodies; enzymes for use in water treatment;
enzymes for the brewing industry; enzymes for brewing and malting; enzyme
preparations for use in the alcohol industry; emulsifiers for the manufacture of
pharmaceuticals; emulsifiers for the manufacture of cosmetics; emollients for use in
the manufacture of pharmaceuticals; emollients for use in the manufacture of
cosmetics; diagnostic reagents for in vitro use in biochemistry, clinical chemistry and

microbiology; diagnostic preparations for use in assessment of chemical skin
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sensitizers for scientific use; diagnostic preparations for use in assessment of
chemical respiratory sensitizers for scientific use; diagnostic preparations for medical-
scientific research use; diagnostic biomarkers for use in assessment of toxicological
properties of chemical compounds and mixtures for scientific use; diagnostic
biomarkers for use in assessment of genomic analysis for scientific use; diagnostic
biomarkers for use in assessment of chemical skin sensitizers for scientific use;
dendrimer-based polymers for use in the manufacture of capsules for
pharmaceuticals; collagen used as a raw ingredient in the manufacture of cosmetics;
chlorine for use in the manufacture of pharmaceuticals; chemicals for use in the
manufacture of soap; chemically treated test strips for calibration of laboratory
apparatus; chemical products for use in the manufacture of fragrances; chemical
preservatives for use in the manufacture of soaps; chemical preservatives for use in
the manufacture of vegetable oils; chemical preparations for use in the production of
medicines; chemical preparations for use in the manufacture of pharmaceuticals;
chemical preparations for use in the manufacture of cosmetics; cellulose esters for
use in the manufacture of pharmaceuticals; carboxymethyl cellulose used as rheology
modifiers in the manufacture of cosmetics; carboxymethyl cellulose used as excipient
agents in the manufacture of pharmaceuticals; carboxymethyl cellulose used as anti-
reabsorption agents in the manufacture of waxes; carbonic hydrates; botanical
extracts, other than essential oils, for use in making cosmetics; botanical extracts for
use in making cosmetics; botanical and botanically derived extracts for use in the
manufacture of cosmetics; blood powder fertilizer; bismuth subnitrate for use as a
white pigment in cosmetics; bacteria for the production of biochemicals; anthranilic
acid; antioxidants for use in the manufacture of pharmaceuticals; antioxidants for use
in the manufacture of cosmetics; antibody reagents for scientific purposes; algarovilla
for use in tanning; adhesives for surgical bandages; active chemical ingredients for
use in the manufacture of anti-cancer drugs; acetic acid; detergents for use in the
manufacture of hair shampoo; surfactants for use in the manufacture of hair shampoo;
curing preparations for skins; diagnostic biomarkers for use in assessment of chemical
skin sensitizers for scientific use; diagnostic preparations for use in assessment of
chemical skin sensitizers for scientific use; substances for tanning animal skins and
hides; tanning oils for animal skins; additives for use in the manufacture of cosmetics;
alcohol for use in manufacturing cosmetics; antioxidants for use in the manufacture of

cosmetics; bismuth subnitrate for use as a white pigment in cosmetics; botanical and
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botanically derived extracts for use in the manufacture of cosmetics; botanical extracts
for use in making cosmetics; botanical extracts, other than essential oils, for use in
making cosmetics; carboxymethyl cellulose used as rheology modifiers in the
manufacture of cosmetics; chemical additives for use in the manufacture of cosmetics;
chemical preparations for use in the manufacture of cosmetics; collagen for use as a
raw ingredient in the manufacture of cosmetics; detergents for use in the manufacture
of cosmetics; emollients for use in the manufacture of cosmetics; emulsifiers for the
manufacture of cosmetics; fermented rice bran for use in the manufacture of
cosmetics; glutamic acid as raw materials for use in the manufacture of cosmetics;
glutamic acid for use in the manufacture of cosmetics; herb extracts, other than
essential oils, for use in the manufacture of cosmetics; pigment dispersant for use in
the manufacture of cosmetics; plant extracts, other than essential oils, for use in the
manufacture of cosmetics; preservatives for use in the manufacture of cosmetics;
proteins for use in the manufacture of cosmetics; tea extracts for use in the
manufacture of cosmetics; unprocessed synthetic resins for use in the manufacture of
cosmetics; vitamins for use in the manufacture of cosmetics; wetting agents for use in
the manufacture of cosmetics; chemical preservatives for use in the manufacture of
soap and vegetable oils; metallic soap for industrial purposes; calcium-based algae
nutrient supplements for use in aquaria; prebiotics for use in the manufacture of food
supplements; probiotics for use in the manufacture of food supplements; proteins for
use in the manufacture of food supplements; synbiotics for use in the manufacture of
food supplements; vitamins for use in the manufacture of food supplements; whey
proteins for use in the manufacture of food supplements; vitamins for use in the
manufacture of pharmaceuticals; dendrimer-based polymers for use in the
manufacture of capsules for pharmaceuticals; carboxymethyl cellulose used as anti-
reabsorption agents in the manufacture of waxes; wax-bleaching chemicals; chemical
additives for lubricating oils; cellulose paste; plastics in unprocessed form, in powder,
liquid or paste form; starch paste for industrial purposes; unprocessed artificial resins
as raw materials in the form of powders, liquids or pastes; unprocessed plastic
materials in powder, liquid or paste form; unprocessed plastics materials in powder,
liquid or paste form; albumin for use as a therapeutic agent in surgery and blood loss;
diagnostic strips for testing breast milk, other than for medical or veterinary use;

genetic identity tests comprised of reagents for non-medical purposes; reagents for
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blood grouping, other than for medical or veterinary purposes; reagents for testing the
sterility of medical equipment; stem cells for scientific and medical research.

Class 3

Adhesives for cosmetic purposes; after-shave lotions; air fragrancing preparations;
amber [perfume]; antiperspirant soap; aromatics [essential oils]; bath preparations, not
for medical purposes; beauty masks; breath freshening strips; cleansers for intimate
personal hygiene purposes, non-medicated; cosmetic creams; cosmetic preparations
for baths; cosmetics; deodorant soap; deodorants for human beings; hair lotions; hair
spray; hair straightening preparations; lotions for cosmetic purposes; nail care

preparations; perfumery; shampoos; carbolic soaps.

Class 5

Anti-microbial hand wash; antibacterial hand lotions; antibacterial hand wash;
antibiotic hand wash; disinfecting hand wash; hand sanitizers; hand-sanitizing
preparations; medicated hand moisturizers; anti-fly lotions; antibiotics in the form of
lotions; athlete's foot lotions; barrier lotions for protection against poisonous plants;
barrier lotions for protection from toxic oils of poisonous plants; calamine lotion;
disposable wipes impregnated with insect repellent lotions for human use; hair growth
preparations; insect repellent lotions; medicated after-shave lotions; medicated diaper
rash lotions; medicated lotions for sunburn; medicated nappy rash lotions; medicated
skin care and toiletry preparations containing cannabinoids, namely, oils, ointments,
serums, salves, balms, creams, lotions, gels, toners, cleaners, peels, and roll-on
sticks; medicated skin care and toiletry preparations containing cannabis, namely, oils,
ointments, serums, salves, balms, creams, lotions, gels, toners, cleaners, peels, and
roll-on sticks; medicated skin care and toiletry preparations containing marijuana,
namely, oils, ointments, serums, salves, balms, creams, lotions, gels, toners, cleaners,
peels, and roll-on sticks; medicated face moisturizers; hair growth shampoo; hair
growth stimulants; hair growth stimulants for medical purposes; medicinal
preparations for stimulating hair growth; preparations for destroying lice in the hair;
adhesive bandages for skin wounds; alcohol-based antibacterial skin sanitizer gels;
antibacterial skin soaps; antiseptic sprays in aerosol form for use on the skin;
bandages for skin wounds; botanicals for use in the treatment of dermatitis and skin

pigmentation diseases; diagnostic biomarkers for use in assessment of chemical skin
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sensitizers for medical use; diagnostic test patches for application to the skin for
determining allergies; homeopathic remedies for treatment of skin conditions, namely,
dermatitis, eczema, psoriasis; hydrocortisone skin creams for dermatological use;
liquid bandages for skin wounds; medicated cleansers for skin and wounds; medicated
cosmetics containing cannabinoids; medicated cosmetics containing cannabis;
medicated cosmetics containing cannabis derivatives; medicated cosmetics
containing marijuana; medicated cosmetics containing marijuana derivatives;
medicated creams for hydrating the skin; medicated creams for moisturising the skin;
medicated skin preparations for the treatment of cuts; medicated skin preparations for
the treatment of cuts and sores on livestock; medicated skin preparations for the
treatment of skin abrasions; medicated skin preparations for the treatment of skin
abrasions on livestock; medicated skin preparations for the treatment of sores;
mosquito repellents for application to the skin; pharmaceutical preparations for
hydrating the skin during pregnancy; pharmaceutical preparations for preventing skin
blemishes during pregnancy; pharmaceutical preparations for the treatment of
bacterial skin infections, fungal skin infections, viral skin infections and parasitic skin
infections; pharmaceutical preparations for the treatment of skin irritations, namely bee
stings, sunburn, rashes, sores, corns, calluses, and acne; pharmaceutical
preparations for treating and preventing skin and nail diseases; pharmaceutical
preparations for treating dry skin caused by pregnancy; pharmaceutical preparations
for use in dermatology, namely treatment of acne; pharmaceutical preparations for use
in dermatology, namely, dermatitis, skin pigmentation diseases, sexually transmitted
diseases; pharmaceutical products and preparations for hydrating the skin during
pregnancy; preparations for cleansing the skin for medical purposes; processed
human donor skin for the replacement of soft tissue; skin care preparations containing
cannabis for medicinal purposes; skin grafts; skin rash calendula creams; skin rash
hydrocortisone creams; topical skin creams containing derivatives of cannabis for
medicinal purposes; medicated dandruff shampoos; medicated dry shampoos;
pediculicidal shampoos; anti-bacterial soap; antibacterial soap; bars and liquid soaps
containing cannabis for medicinal purposes; disinfectant soaps; disinfecting perfumed
soaps; medicated soap for the treatment of rosacea; medicated soaps for babies; corn
remedies; preparations for treating athlete's foot; adhesive bandages; adhesive
bandages for medical purposes; antiseptic liquid bandages; bandages for dressings;

ear bandages; eye bandages for medical purposes; liquid bandage sprays; liquid
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bandages; moleskin for use as a medical bandage; surgical bandages; dietary
supplements consisting of amino acids, minerals and trace elements; dietary
supplements consisting of minerals; dietary supplements consisting of trace elements;
dietary supplements consisting of vitamins; dietary supplements consisting primarily
of calcium; dietary supplements consisting primarily of iron; dietary supplements
consisting primarily of magnesium; dietary supplements for animals containing
cannabinoids for medicinal purposes; nutritional supplements consisting of vitamins
and minerals; nutritional supplements consisting primarily of calcium; nutritional
supplements consisting primarily of iron; nutritional supplements consisting primarily
of zinc; nutritional supplements for prenatal and postnatal health and well-being;
omega-3 fatty acid supplements; vitamin and mineral dietary supplements; vitamin and
mineral food supplements; vitamin and mineral supplements; vitamin food
supplements; vitamin supplement patches; vitamin supplements; zinc dietary
supplements; zinc supplement lozenges; effervescent vitamin tablets; gummy
vitamins; gummy vitamins containing cannabinoids for medicinal purposes; gummy
vitamins containing cannabis for medicinal purposes; gummy vitamins containing
marijuana derivatives for medicinal purposes; liquid vitamin supplements; mixed
vitamin preparations; multi-vitamin preparations; nutritional supplement meal
replacement bars containing vitamins and minerals; nutritional supplement meal
replacement beverages containing vitamins and minerals; nutritional supplement meal
replacement powders containing vitamins and minerals; transdermal patches for use
in the treatment of vitamin deficiency; veterinary pharmaceutical preparations for the
treatment of vitamin deficiencies; vitamin A preparations; vitamin and mineral bars for
medical purposes; vitamin and mineral preparations; vitamin and mineral preparations
for medical use; vitamin and protein preparations in the form of meal replacement
shakes; vitamin B preparations; vitamin C preparations; vitamin D preparations;
vitamin drops; vitamin enriched bread for therapeutic purposes; vitamin enriched water
for medical use; vitamin formulations for human consumption; vitamin fruit jellies;
vitamin preparations containing cannabinoids for medicinal purposes; vitamins and
vitamin preparations; antimicrobials for dermatological use; cortisone-based
dermatological creams; cortisone-based dermatological gels; herbal supplements for
use in dermatology, namely, dermatitis, eczema, psoriasis; allergy tablets; delivery
agents in the form of coatings for tablets that facilitate the delivery of nutritional

supplements; drug delivery agents in the form of coatings for tablets that facilitate the
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delivery of pharmaceutical preparations; first-aid kits containing primarily adhesive
plasters, antihistamine creams or tablets, sterile gauze dressings and antiseptic
creams or sprays; medicated food supplements being tablets for maintaining normal
blood pressure and heart function; capsules, empty, for pharmaceuticals; drug delivery
agents in the form of capsules that provide controlled release of the active ingredients
for a wide variety of pharmaceuticals; bath additives containing cannabis for medicinal
purposes; bath salts for medical purposes; oxygen baths; salts for mineral water baths;
seawater for medicinal bathing; dental waxes; almond oil for pharmaceutical purposes;
camphor oil for medical purposes; cannabis oil as a sleep aid; cannabis oil for pain
management; anti-itch creams; antibiotic creams; antifungal creams for medical use;
antihistamine creams; antiseptic creams; body creams containing cannabis for
medicinal purposes; corn and callus creams; cream of tartar for pharmaceutical
purposes; hydrocortisone creams; medicated creams to relieve insect bites and stings;
medicated diaper rash cream; medicated nappy rash cream; multi-purpose medicated
antibiotic creams; orgasm creams; topical analgesic creams; antibacterial
handwashes; disinfecting handwash; dietary supplements for animals for the
prevention and treatment of iron deficiency and anaemia in animals; dietary
supplements for humans for the prevention and treatment of iron deficiency and
anaemia in humans; dietetic food and substances adapted for medical use for the
prevention and treatment of iron deficiency and anaemia in humans; pharmaceutical
preparations for the prevention and treatment of iron deficiency and anaemia in
humans; pharmaceutical preparations for the prevention and treatment of iron
deficiency and anaemia in humans; pharmaceutical preparations for the treatment of
diseases, disorders and infections of the endocrine system, namely growth and thyroid
disorders; antiseptic athletic mouthguard spray; material for dental fillings and dental

impressions; material for filling teeth.

Class 10

Abdominal belts; abdominal belts for medical purposes; abrasive wheels for dental
purposes; adhesive medical pads and patches used to affix medical devices to the
body; anaesthesia masks; anaesthetic delivery apparatus; armchairs for medical or
dental purposes; artificial skin for surgical use; artificial teeth and caps; bits for dental
drills; blood collection bags for medical purposes; body-fat monitors; chemically

activated cold compresses for medical purposes; chemically activated cold gel packs
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for medical purposes; chemically activated hot compresses for medical purposes;
chemically activated hot gel packs for medical use; cosmetic micro needling devices
for stimulating the collagen in the skin; cosmetic micro needling devices to improve
skin tone- texture and hydration; cotyloid implants made from artificial materials; dental
implants; lasers for skin treatment; lasers for the cosmetic treatment of the face and
skin; lasers for the cosmetic treatment of the face- skin- hair follicles; surgical skin
staplers; face covers being sanitary masks for protection against viral infection; face
masks being sanitary masks for protection against viral infection; face masks for
medical purposes; face masks for surgical use; face masks for surgical use for
antibacterial protection; face masks for surgical use for toxic substance protection;
face shields for dental use; face shields for medical use; personal protective face
shields for medical use; protective face masks for dental use; protective face masks
for medical use; sanitary face masks for protection against viral infections; sanitary
face shields for protection against viruses and germs for personal use; transparent
face shields for use by medical personnel; facial toning machines for cosmetic use;
lasers for cosmetic purposes; lasers for beauty therapy; subcutaneous valves
comprised of artificial materials for implantation; subcutaneous valves for implantation;
surgical implants comprised of artificial materials for gum tissue regeneration; surgical
implants comprised of artificial materials for replacing human tissue; surgical implants
comprised of artificial materials for use in guided tissue regeneration; implants for use
in facial surgery; surgical blades; dental chairs; dental curing lights; dental drill bits;
dental drills; dental LED curing lights; dental picks for use in dental treatment; dentists'
chairs; devices for measuring blood sugar; devices for measuring intracranial
pressure; disposable protective clothing for medical purposes; disposable protective
footwear for medical purposes; disposable protective headgear for medical purposes;
dressing forceps for medical use; dressing forceps for surgical use; drilling instruments
for dental use; drilling jigs for dental applications; drilling jigs for surgical applications;
drills for dental purposes; drills for surgical applications; examination gloves for
medical purposes; facial massagers; facial prostheses; heat lamps for medical
purposes; implantable drug delivery pumps; medical ice packs; microneedle dermal
pens; pins for artificial teeth; protective gloves for medical use; scalp massagers;
scalpels; surgical cutters; surgical drill bits; surgical instruments; surgical needles;
surgical pliers; surgical probes; surgical punches; surgical robots; surgical scrub hats;

surgical shoe covers; surgical staple removers; surgical sutures; surgical thread;
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surgical tourniquets; suspensory bandages; suture materials; suture needles; sutures;
syringe barrels; syringes for extracting venom; syringes for injections; syringes for
medical purposes; syringes for injections; teething soothers; therapeutic facial masks;
tube skin tubular bandages; tubular support bandages; USB lamps for medical
applications; Uterine syringes; vaporizers for medical purposes; vibrators massagers;
water bags for medical purposes; water beds for medical purposes; water pillows for

medical purposes.

Class 26

Bows for the hair; boxes for needles; boxes of precious metal for needles; chignons
for Japanese hair styling [mage]; claw clips for hair; electric curlers for the hair; electric
hair curlers; electric hair rollers; electrically heated hair curlers; electrically heated hair-
curlers; false hair; false hair for Japanese hair styling [kamoji]; false moustaches;; hair
accessories; hair bands; hair barrettes; hair buckles; hair clamps; hair clips; hair
colouring caps; hair colouring foils; hair curl clips; hair curlers; hair curling papers; hair
curling pins; hair elastics; hair extensions; hair frosting caps; hair grips; hair
highlighting caps; hair nets; hair netting; hair netting for use in hair weaving; hair
ornaments; hair ornaments in the form of combs; hair ornaments in the nature of hair
wraps; hair pieces and wigs; hair pins and grips; hair ribbons; hair ribbons for
Japanese hair styling [tegara]; hair rollers; hair scrunchies; hair slides; hair tassel
ornaments for Japanese hair styling (negake); hair tassel strings for Japanese hair
styling (motoyui); hair ties; hair twisters being hair accessories; hair-slides; hairpieces;
hairpieces for Japanese hair styling [kamishin]; human hair; lace trimmings; negake
[hair tassel ornaments for Japanese hair styling]; non-electric hair curlers; non-electric
hair rollers; zippers for bags; aluminium foil sheets for hair frosting; back-hairpieces
fixing pins for Japanese hair styling [tabodome]; back-hairpieces for Japanese hair
styling [tabomino]; clam clips for hair; daenggi [pigtail ribbons for Korean hair styling];

elastic hair bands.

Class 35

Administrative management of health care clinics; management of health care clinics
for others; administrative services relating to hospital referrals; development of
hospital management systems; hospital administration; hospital management;

administrative services relating to the referral of patients; maintaining patient medical
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records and files; administration of pre-paid health care plans; administrative services
relating to dental health insurance; advertising services to promote public awareness
on health issues; arranging and conducting trade show exhibitions in the field of
general health and well-being; arranging and conducting trade show exhibitions in the
field of homeopathic and traditional medicines and the health benefits of such
products; arranging and conducting trade show exhibitions in the field of vitamin and
mineral supplements and the health benefits of such products; arranging and
conducting trade show exhibitions in the field of whole foods and organic foods and
the health benefits of such products; arranging and conducting trade show exhibitions
showcasing third-party herbal products and the health benefits of such products;
arranging and conducting trade show exhibitions showcasing third-party sports
nutrition products and the health benefits of such products; arranging, organizing and
conducting exhibitions for promoting public awareness of the mental health and
wellness; business networking meetings in the fields of health and wellness; business
networking meetings in the fields of natural health products and services; consultancy
relating to the cost management of health care; cost management in the field of health
care; health care cost containment services; health care cost review; arranging and
conducting personal beauty care trade fairs and trade show exhibitions in the field of
electric hair straighteners and curling irons, scissors, shaving brushes, hair brushes
and combs; arranging and conducting personal beauty care trade fairs and trade show
exhibitions in the field of electric or non-electric make-up removing appliances, powder
puffs, toilet cases, hair accessories, wigs, hair extensions, electric and non-electric
hair curlers; online sale of hair care preparations; retail sale of hair care preparations;
arranging and conducting personal beauty care trade fairs and trade show exhibitions;
arranging and conducting personal beauty care trade fairs and trade show exhibitions
in the fields of shavers, epilation apparatus, manicure and pedicure implements;
marketing research in the fields of cosmetics, perfumery and beauty products; on- line
retail store services connected with the sale of beauty implements for animals; on-line
retail store services connected with the sale of beauty implements for humans; on-line
wholesale store services connected with the sale of beauty implements for animals;
online retail store services connected with the sale of cosmetics and beauty products;
online retail store services connected with the sale of beauty supplies and beauty
equipment for use in beauty salons; online sale of beauty salon equipment; online

wholesale store services connected with the sale of beauty implements for humans;
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retail sale of beauty salon equipment; retail services for beauty implements for
animals; retail services for beauty implements for humans; retail store services
connected with the sale of beauty supplies and beauty equipment for use in beauty
salons; wholesale services for beauty implements for animals; wholesale services for
beauty implements for humans; retail services for make-up, cosmetics, skin care
preparations, fragrances, cosmetic brushes, bath and shower preparations; arranging
and conducting cosmetic trade fairs and trade show exhibitions; cosmetics sales
services via catalogues; computerized on-line ordering services connected with the
sale of cosmetics; discount cosmetics stores; cosmetics sold via a distributorship; door
to door selling of cosmetics; mail order services connected with the sale of cosmetics;
online sales of cosmetics; providing consumer product advice relating to cosmetics;
providing consumer product information relating to cosmetics; providing home
shopping services of cosmetics by means of television; reseller services in the field of
cosmetics; retail sale of cosmetics; retail store services connected with the sale of
cosmetics; sales agency services featuring cosmetic utensils; sales agency services
for cosmetics; wholesale distributorship services for cosmetics; wholesale sales of
cosmetics; administration of prescription drug programs designed to process medical
insurance claims for products used by consumers; administration of prescription drug
programs designed to process medical insurance claims for services used by
consumers; administrative services for medical referrals; advertising services to
promote public awareness of medical conditions; arranging and conducting hygienic
trade fairs and trade show exhibitions in the fields of deodorants for personal use and
for animals, soaps, sanitary preparations for medical use; arranging and conducting
medicinal trade fairs and trade show exhibitions in the field of medical preparations for
slimming purposes; arranging and conducting trade fairs and trade show exhibitions
in the fields of disinfectants, antiseptics, cleaning detergents for medical purposes;
arranging and conducting trade fairs and trade show exhibitions in the fields of
medicated soaps, disinfectant soaps, antibacterial hand lotions; compilation of
statistical data for use in scientific or medical research; computerized management of
medical records and files; interactive record-keeping services for use in risk
management and regulatory compliance by insurers and professionals in the medical
field; mail order services connected with the sale of pharmaceutical, veterinary and
sanitary preparations and medical supplies; maintaining a registry of certified medical

technical professionals; medical billing; medical cost management; medical
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transcription services; on-line retail store services connected with the sale of medical
instruments; on- line wholesale store services connected with the sale of medical
instruments; online sale of pharmaceutical, veterinary and sanitary preparations and
medical supplies; providing of commercial statistical information in the medical field;
retail services for medical instruments; retail services for pharmaceutical, veterinary
and sanitary preparations and medical supplies; retail stores for the sale of
homeopathic medications and nutritional supplements; wholesale sale of
pharmaceutical, veterinary and sanitary preparations and medical supplies; wholesale
services for medical instruments; wholesale services for pharmaceutical, veterinary
and sanitary preparations and medical supplies; arranging and conducting medicinal
trade fairs and trade show exhibitions in the field of food for babies; arranging and
conducting medicinal trade fairs and trade show exhibitions in the field of herbs and
herbal beverages adapted for medicinal purposes; arranging and conducting trade
show exhibitions in the field of homeopathic and traditional medicines and the
marketing and sale of such products; arranging and conducting trade show exhibitions
in the field of homeopathic and traditional medicines and the use of such products;
business networking meetings in the fields of homeopathic and traditional medicines;
retail sale of medicinal herbs; on-line retail store services connected with the sale of
sanitary installations; on-line wholesale store services connected with the sale of
sanitary installations; rental of office equipment in co-working facilities; retail services
for sanitary installations; wholesale services for sanitary installations; arranging and
conducting fitness equipment trade show exhibitions; consulting in the field of agile
time management framework implementation to be applied to multiple business teams
throughout an organization to support business performance practices; leasing of
office equipment; office machines and equipment rental; on-line wholesale store
services connected with the sale of physical therapy equipment; wholesale store
services connected with the sale of audio-visual equipment; sales demonstrations of

surgical instruments.

Class 41

Organisation of conferences and symposia in the field of medical science; analyzing
educational tests scores and data for others; archive library services; arranging and
conducting business conferences; arranging and conducting conferences, workshops

and seminars in the fields of general health and well-being and showcasing third-party
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natural health products and services; arranging and conducting conferences,
workshops and seminars in the fields of homeopathic and traditional medicines;
arranging and conducting of in-person educational forums; arranging and conducting
seminars, workshops, conferences, symposiums, and panel discussions for groups to
encourage employee creative development to increase productivity and distribution of
training material in connection therewith; educational services in the field of
pharmaceuticals; educational services in the form of providing incentives to
organizations to demonstrate excellence in the field of science; educational services
provided by special needs schools; hairdressing instruction; health clubs; life coaching
in the field of general health and well-being; performance measurement evaluations in
the field of education; physical education; physical education services; production of
podcasts; publication of textbooks; publishing and issuing scientific papers in relation
to medical technology; teaching to provide general health and well-being advice for
the improvement of the comfort and the quality of life of retail consumers provided
through a retail store; transfer of business knowledge and know-how for training
purposes; education to provide general health and well-being advice for the
improvement of the comfort and the quality of life of retail consumers provided through
a retail store; providing motivational and educational speakers in the field of physical
and mental health and well-being; providing non-downloadable educational
information, commentary and articles in the field of mental and physical health and
wellness through a website; providing non-downloadable educational video clips in the
field of mental and physical health and wellness through a website; providing online
non-downloadable visual and audio recordings featuring mental health and wellness;

training for handling scientific instruments and apparatus for research in laboratories.

Class 44

Advice relating to hair care; artificial suntanning services; barber services; barber shop
services; beautician services; beauty salon services; behavioural analysis for medical
purposes; blood collection services; blood pressure screening services; body piercing
services; body waxing services for hair removal in humans; bodywork therapy; cardiac
telemetry monitoring of a patient's heart rate; chiropractic; collection and preservation
of human blood; consultancy in the field of cosmetics; consultancy in the field of
nutrition; consultation services in the field of make-up; consultation services relating

to skin care; cosmetic analysis services for determining the most appropriate
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cosmetics to be used with a person's face shape and skin tone; cosmetic and colour
analysis; cosmetic and plastic surgery; cosmetic and plastic surgery clinic services;
cosmetic body care services; cosmetic body care services provided by health spas;
cosmetic body treatment services; cosmetic dentistry services; cosmetic electrolysis;
cosmetic facial and body treatment services; cosmetic laser treatment for hair growth;
cosmetic laser treatment of skin; cosmetic laser treatment of spider veins; cosmetic
laser treatment of tattoos; cosmetic laser treatment of toenail fungus; cosmetic laser
treatment of unwanted hair; cosmetic laser treatment of varicose veins; cosmetic
make-up services; cosmetic surgery; cosmetic surgery services; cosmetic tattooing
services; cosmetic treatment for the hair; cosmetic treatment services for the body;
cosmetician services; cultured cell bank services for medical transplantation; dental
clinics; dental consultations; dental hygienist services; dental imaging services;
dentistry services; depilatory services; dermabrasion; dermatological services;
dermatology services; dietary and nutritional advice; dietary and nutritional guidance;
dietetic advisory services; dietitian services; dispensing of pharmaceuticals; DNA
screening for medical purposes; evaluation of clinical effectiveness for others;
eyebrow dyeing services; eyebrow shaping services; eyebrow tattooing services;
eyebrow threading services; eyebrow tinting services; eyecare services; eyelash
curling services; eyelash dyeing services; eyelash extension services; eyelash
perming services; eyelash tinting services; facial treatment services; fitting of dentures;
fitting of prosthetic devices; genetic counselling; genetic testing for medical purposes;
hair bleaching; hair braiding services; hair care services; hair colouring services; hair
curling services; hair cutting services; hair dyeing services; hair implantation; hair
perming services; hair removal by electrolysis; hair replacement services; hair
restoration services; hair salon services; hair straightening services; hair styling
services; hair tinting services; hair transplant services; hair treatment services; hair
weaving services; hairdressing salon services; hairdressing services; hairstyling;
health and beauty care services provided by saunas, beauty salons, sanatoriums,
hairdressing salons and massage parlours; health assessment services; hospital
services; injectable filler treatments for cosmetic purposes; laser hair removal
services; laser removal of spider veins; laser removal of toenail fungus; laser removal
of varicose veins; laser skin rejuvenation services; laser skin tightening services; laser
tattoo removal services; laser vision correction services; laser vision surgery services;

leasing of medical equipment; liposuction services; make-up consultation and
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application services; make-up consultation services provided on-line or in-person;
managed health care services namely, electronic processing of health care
information; manicure and pedicure services; medical and surgical diagnostic
services; medical care and analysis services relating to patient treatment; medical
clinic services; medical diagnostic services; medical equipment rental; medical
evaluation services for patients receiving rehabilitation for purposes of guiding
treatment and assessing effectiveness; medical examination services; medical house
call services; medical laboratory services for the analysis of blood samples taken from
patients; medical nursing services; medical screening; medical services for the
treatment of skin cancer; medical services in the field of treatment of chronic pain;
medical testing for diagnostic or treatment purposes; medical testing services; medical
treatment services provided by clinics and hospitals; microdermabrasion services;
micropigmentation services; mobile medical clinic services; nail care services; nursing
services; nutrition consultancy; nutrition counselling; nutritional advisory services;
nutritional and dietetic consultancy; on-line make-up consultation services; operation
of a wellness centre providing dental services; operation of a wellness centre providing
drug counselling; performance measurement evaluations in the field of health;
permanent hair removal and reduction services; permanent make-up tattooing
services; permanent makeup services; personal hair removal services;
pharmaceutical advice; pharmaceutical and drug review services of others;
pharmaceutical consultancy services; pharmacy advice; pharmacy dispensary
services; pharmacy services; plastic and cosmetic surgery clinic services; plastic
surgery services; preparation and dispensing of medications; preparing evidence-
based reports of others in the field of pharmaceuticals; professional consultancy in the
field of medical technology, medical surgery and orthopaedics; providing information
about dietary supplements and nutrition; providing information in the field of hair
styling; providing information relating to hairdressing and beauty salon services;
providing information relating to nursing care services; compilation of medical reports;
providing information to patients in the field of administering medications; providing
laser therapy for treating medical conditions; providing long-term care facilities;
providing medical advice in the field of dermatology; providing medical advice in the
field of weight loss; providing medical information in the field of dermatology; providing
medical information in the field of weight loss; providing nutritional information about

food for medical weight loss purposes; providing on-line information relating to the

49



prevention of cardiovascular disease and strokes; providing pharmaceutical
information; providing weight loss programme services; public health counselling;
remote monitoring of medical data for medical diagnosis and treatment; rental of
surgical robots; skin care salon services; skin tanning service for humans for cosmetic
purposes; sports medicine services; spray tanning services; teeth whitening; waxing
services for the removal of hair from the human body; weight loss clinics; weight
reduction diet planning and supervision; airbrush tanning services; tanning salon
services; advisory services relating to weight control; providing nutritional information

about drinks for medical weight loss purposes.
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ANNEX 2

The opponent relies upon the following goods and services:

The First Earlier Mark
Class 14

Key fobs made of leather.

Class 18

Animal skins, hides; Trunks and travelling bags; Umbrellas and parasols; Walking
sticks; Whips, harness and saddlery; Baggage; Card holders; Card cases of leather;
Leather credit card holders; Wallets; Hand bags, Trunks [luggage]; Travel garment
covers; Cosmetics bags; Sports bags included in this class; Athletics bags; Evening
bags and shoulder bags for men; Shopping bags made of skin; School book bags;
Shoe carriers for travel, Beach bags; Diaper bags; Rucksacks; Travelling cases;
Canvas bags; Overnight bags; Bags for climbers; Satchels; Formal handbags; Vanity
cases (not fitted); Cases and boxes of leather; Briefcases [leather goods]; Harness
made from leather; Leather leashes; Card cases [notecases]; Briefcases; Music
cases; Pocket wallets; Reins; Furniture coverings of leather; Tool bags of leather,
empty; Sling bags for carrying infants; Bags; Backpacks; Handbags; Shopping bags;
Wheeled shopping bags; Bags for campers; Bags for sports; Travelling bags;
Pouches, of leather, for packaging; Garment bags for travel; Pouch baby carriers;
Girths of leather; Riding saddles; Imitation leather; Traces [harness]; Travelling sets

[leatherware]; Valises; Valves of leather.

Class 25

Clothing, footwear, headgear; all the above for men, women and children; Non-slipping
devices for footwear; Bandanas [neckerchiefs]; Headbands [clothing]; Stockings;
Sweat-absorbent stockings; Bibs, not of paper; Berets; Smocks; Boas [necklets];
Teddies [undergarments]; Hosiery; Caps [headwear]; Bathing caps; Shower caps;
Boots; Half-boots; Tips for footwear; Suspenders; Lace boots; Collar protectors;
Camisoles; Pants; Bathing trunks; Skull caps; Bodices [lingerie]; Hoods [clothing]; Hat
frames [skeletons]; Belts [clothing]; Money belts [clothing]; Shawls; Footmuffs, not

electrically heated; Sweaters; Hats; Paper hats [clothing]; Headgear for wear;
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Chasubles; Socks; Slippers; Footwear; Football boots; Beach shoes; Ski boots; Boots
for sports; Shirts; Short-sleeve shirts; Tights; Shoulder wraps; Wet suits for water-
skiing; Slips [undergarments]; Combinations [clothing]; Corselets; Corsets
[underclothing]; Suits; Swimsuits; Masquerade costumes; Beach clothes; Ear muffs
[clothing]; Studs for football boots; Neckties; Breeches for wear; Babies' pants
[clothing]; Dress shields; Ready-made linings [parts of clothing]; Sashes for wear;
Footwear uppers; Shirt yokes; Esparto shoes or sandals; Fur stoles; Detachable
collars; Fittings of metal for footwear; Sock suspenders; Scarfs; Furs [clothing];
Gabardines [clothing]; Girdles; Galoshes; Ski gloves; Gloves [clothing]; Vests; Spats;
Wimples; Motorists' clothing; Cyclists' clothing; Clothing; Top hats; Waterproof
clothing; Leg warmers; Stocking suspenders; Garters; Jerseys [clothing]; Skirts;
Skorts; Petticoats; Ascots; Layettes [clothing]; Leggings [trousers]; Liveries; Singlets;
Cuffs; Muffs [clothing]; Maniples; Coats; Mantillas; Sleep masks; Mittens; Miters [hats];
Topcoats; Trousers; Parkas; Dressing gowns; Bath robes; Pelerines; Pelisses; Shirt
fronts; Pockets for clothing; Pocket squares; Ponchos; Pullovers; Pyjamas; Dresses;
Jumper dresses; Wooden shoes; Sandals; Bath sandals; Saris; Sarongs; Soles for
footwear; Inner soles; Underpants; Shoes; Bath slippers; Gymnastic shoes; Sports
shoes; Gaiter straps; Underwear; Anti-sweat underwear; Brassieres; Aprons
[clothing]; Heelpieces for footwear; Heelpieces for stockings; Heels; Tee-shirts; Boot
uppers; Togas; Welts for footwear; Knitwear [clothing]; Turbans; Uniforms; Stuff
jackets [clothing]; Jackets [clothing]; Fishing vests; Ready-made clothing;
Outerclothing; Clothing for gymnastics; Clothing of leather; Clothing of imitations of

leather; Paper clothing; Visors [headwear]; Cap peaks; Veils [clothing].

Class 35

Advertising; Business management; Business administration; office functions;
auctioneering; business research; commercial information and advice for consumers
[consumer advice shop]; import-export agencies; marketing research; marketing
studies; modelling for advertising or sales promotion; organization of exhibitions for
commercial or advertising purposes; organization of trade fairs for commercial or
advertising purposes; presentation of goods on communication media, for retail
purposes; professional business consultancy; public relations; shop window dressing;
retail services related to clothing, footwear, briefcases, purses, travelling bags,

travelling sets, luggage tags, card wallets, bags, cosmetics, sunglasses, spectacle
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frames, cellular telephones; Promoting the sale of goods and services of others
through promotional events; Consultancy regarding advertising communication
strategies; Consultancy regarding public relations communications strategy;
Presentation of goods on communication media, for retail purposes; Promoting the
goods and services of others via computer and communication networks; Advertising
by transmission of on-line publicity for third parties through electronic communications

networks.

Class 41

Education; providing of training; entertainment; sporting and cultural activities;
discotheques; night clubs; museums; exhibition services; congresses; conferences;
photographic reporting; Arranging and conducting of competitions, exhibitions,
congresses, courses, workshops, conferences for educational and cultural purposes;
arranging and conducting of colloquiums; Publication of journals, books and
magazines; providing on-line electronic publications, not downloadable; publication of
books; publication of electronic books and journals on-line; casino services;
organization of exhibitions for cultural or educational purposes; arranging, conducting
and organizing events; event management services; night club services; Training in
the field of communication technologies; Training services relating to data
communications; Provision of recreational events; Organisation of entertainment
events; Arranging of cultural events; information, advisory and consultancy services

relating to the aforesaid.

The Second Earlier Mark

Class 3

Eau de Cologne; lavender water; toilet water; adhesives for cosmetic purposes; fabric
softeners for laundry use; aromatics [essential oils]; joss sticks; depilatory wax; false
eyelashes; make-up powder; hair dyes; colorants for toilet purposes; cosmetics;
cosmetics for animals; cosmetic creams; skin whitening creams; bleaching
preparations [decolorants] for cosmetic purposes; dentifrices; deodorants for human
beings or for animals; cleansers for intimate personal hygiene purposes, non
medicated; massage gels, other than for medical purposes; hair spray; cleansing milk
for toilet purposes; after-shave lotions; hair lotions; lotions for cosmetic purposes; lip

glosses; mascara; beauty masks; eyebrow pencils; cosmetic pencils; oils for toilet
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purposes; essential oils; oils for cosmetic purposes; cotton wool for cosmetic
purposes; pumice stone; pomades for cosmetic purposes; potpourris [fragrances];
sun-tanning preparations [cosmetics]; cosmetic preparations for baths; toiletry
preparations; sunscreen preparations; cosmetic preparations for slimming purposes;
cosmetic preparations for skin care; depilatory preparations; perfumery; make-up
preparations; nail care preparations; shaving preparations; sachets for perfuming
linen; make-up removing preparations; perfumes; air fragrancing preparations;
lipsticks; bath salts, not for medical purposes; cakes of toilet soap; soap; deodorant
soap; shampoos; shampoos for pets; dry shampoos; nail polish; breath freshening
sprays; talcum powder, for toilet use; cosmetic dyes; tissues impregnated with

cosmetic lotions; false nails.

Class 9

Scientific, nautical, surveying, photographic, cinematographic, optical, weighing,
measuring, signalling, checking (supervision), life-saving and teaching apparatus and
instruments; apparatus and instruments for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for recording,
transmission or reproduction of sound or images; magnetic data carriers, recording
discs; compact discs, DVDs and other digital recording media; mechanisms for coin-
operated apparatus; cash registers, calculating machines, data processing equipment,
computers; computer software; fire-extinguishing apparatus; Spectacles, sunglasses,
spectacle lenses and frames, contact lenses, optical lenses, magnifying glasses,
spectacle cases, chains and cords for glasses and sunglasses; Covers for portable
media players, Covers for MP3 players, Flip covers for mobile phones, Covers for
glasses; Covers for sunglasses covers of leather for DVDs and compact discs, covers
for handheld computing devices, covers for electronic agendas, covers for video
cameras and covers for cameras; Electronic diaries; Loudspeakers and Audio
amplifiers; Photographic apparatus and instruments; Cinematographic apparatus and
instruments; Telecommunication apparatus and instruments; Telephones and mobile
telephones; GPS navigation devices; Computer software applications (downloadable);
Telescopes; Compasses [measuring instruments]; Calculators; Protective helmets for
sports; Portable computers; Computer programs (downloadable software); Computer

mouses; Recorded media; Recorded data files; Pre-recorded CDs; Pre-recorded
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DVDs; Pre-recorded films; Electronic publications; Smartphones; Smart watches;
Camcorders.

Class 18

Animal skins, hides; Trunks and travelling bags; Umbrellas and parasols; Walking
sticks; Whips, harness and saddlery; Baggage; Card holders; Card cases; Credit card
holders; Wallets; Conference folders; Hand bags, Trunks [luggage]; Travel garment
covers; Make-up bags; Sports bags; Athletics bags; Evening bags and shoulder bags;
Shopping bags; School book bags; Shoe bags; Beach bags; Diaper bags; Rucksacks;
Travelling cases; Canvas bags; Overnight bags; Bags for climbers; Satchels; Leather
handbags; Vanity cases, not fitted; Cases of leather or leatherboard; Briefcases
[leather goods]; Harness made from leather; Leather leashes; Card cases [notecases];
Briefcases; Music cases; Pocket wallets; Reins; Furniture coverings of leather; Tool
bags of leather, empty; Sling bags for carrying infants; Bags; Backpacks; Wheeled
shopping bags; Bags for campers; Pouches, of leather, for packaging; Garment bags
for travel; Pouch baby carriers; Girths of leather; Riding saddles; Imitation leather;

Traces [harness]; Travelling sets [leatherware]; Valises; Valves of leather.

Class 25

Clothing, footwear, headwear; Non-slipping devices for footwear; Bandanas
[neckerchiefs]; Headbands [clothing]; Stockings; Bibs, not of paper; Berets; Smocks;
Boas [necklets]; Teddies [undergarments]; Hosiery; Caps [headwear]; Bathing caps;
Shower caps; Boots; Half-boots; Tips for footwear; Suspenders; Lace boots; Collar
protectors for wear; Camisoles; Pants; Bathing trunks; Skull caps; Bodices [lingerie];
Hoods [clothing]; Hat frames [skeletons]; Belts [clothing]; Money belts [clothing];
Shawls; Footmuffs, not electrically heated; Sweaters; Hats; Paper hats [clothing];
Headgear for wear; Chasubles; Socks; Slippers; Football boots; Beach shoes; Ski
boots; Boots for sports; Shirts; Short-sleeve shirts; Tights; Shoulder wraps; Wet suits
for water-skiing; Slips [undergarments]; Combinations [clothing]; Corselets; Corsets
[underclothing]; Suits; Swimsuits; Masquerade costumes; Beach clothes; Ear muffs
[clothing]; Studs for football boots; Neckties; Breeches for wear; Babies' pants
[clothing]; Dress shields; Ready-made linings [parts of clothing]; Sashes for wear;
Footwear uppers; Shirt yokes; Esparto shoes or sandals; Fur stoles; Detachable

collars; Fittings of metal for footwear; Sock suspenders; Scarfs; Furs [clothing];
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Gabardines [clothing]; Girdles; Galoshes; Ski gloves; Gloves [clothing]; Vests; Spats;
Wimples; Motorists' clothing; Cyclists' clothing; Top hats; Waterproof clothing; Leg
warmers; Stocking suspenders; Garters; Jerseys [clothing]; Skirts; Skorts; Petticoats;
Ascots; Layettes [clothing]; Leggings [trousers]; Liveries; Singlets; Cuffs; Muffs
[clothing]; Maniples; Coats; Mantillas; Sleep masks; Mittens; Miters [hats]; Topcoats;
Trousers; Parkas; Dressing gowns; Bath robes; Pelerines; Pelisses; Shirt fronts;
Pockets for clothing; Pocket squares; Ponchos; Pullovers; Pyjamas; Dresses; Jumper
dresses; Wooden shoes; Bath sandals; Saris; Sarongs; Soles for footwear; Inner
soles; Underpants; Bath slippers; Gymnastic shoes; Sports shoes; Gaiter straps;
Underwear; Anti-sweat underwear; Brassieres; Aprons [clothing]; Heelpieces for
footwear; Heelpieces for stockings; Heels; Tee-shirts; Boot uppers; Togas; Welts for
footwear; Knitwear [clothing]; Turbans; Uniforms; Stuff jackets [clothing]; Jackets
[clothing]; Fishing vests; Outerclothing; Clothing for gymnastics; Clothing of leather;
Clothing of imitations of leather; Paper clothing; Visors [headwear]; Cap peaks; Veils

[clothing].

Class 35

Advertising; Business management; Business administration; office functions;
auctioneering; business research; commercial information and advice for consumers
[consumer advice shop]; import-export agencies; marketing research; marketing
studies; modelling for advertising or sales promotion; organization of exhibitions for
commercial or advertising purposes; organization of trade fairs for commercial or
advertising purposes; presentation of goods on communication media, for retail
purposes; professional business consultancy; public relations; shop window dressing;
Wholesale services relating to clothing, shoes, leather accessories, perfumes,
cosmetics, spectacles, covers for tablets, jewellery, key fobs, precious stones,
horological and chronometric instruments and bags; Promoting the sale of goods and
services of others through promotional events in relation to clothing, shoes, leather
accessories, perfumes, cosmetics, spectacles, covers for tablets, jewellery, key fobs,
precious stones, horological and chronometric instruments and bags; Consultancy
regarding advertising communication strategies; Consultancy regarding public
relations communications strategy; Presentation of goods in relation to clothing,
shoes, leather accessories, perfumes, cosmetics, spectacles, covers for tablets,

jewellery, key fobs, precious stones, horological and chronometric instruments and
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bags on communication media, for retail purposes; Promoting the goods and services
of others via computer and communication networks in relation to clothing, shoes,
leather accessories, perfumes, cosmetics, spectacles, covers for tablets, jewellery,
key fobs, precious stones, horological and chronometric instruments and bags;
Advertising by transmission of on-line publicity for third parties through electronic
communications networks; Organization of trade fairs in relation to clothing, shoes,
leather accessories, perfumes, cosmetics, spectacles, covers for tablets, jewellery,
key fobs, precious stones, horological and chronometric instruments and bags;
Arranging of trade fairs; Organization of art exhibitions for commercial or advertising
purposes; Artists (Business management of performing -); Arranging and conducting
of art exhibitions for commercial or advertising purposes; Promoting the artwork of
others by means of providing online portfolios via a website; Business management
of conference centers; Provision of information and advisory services relating to e-
commerce in relation to clothing, shoes, leather accessories, perfumes, cosmetics,
spectacles, covers for tablets, jewellery, key fobs, precious stones, horological and
chronometric instruments and bags; Advertising services in relation to clothing, shoes,
leather accessories, perfumes, cosmetics, spectacles, covers for tablets, jewellery,
key fobs, precious stones, horological and chronometric instruments and bags.

The Third Earlier Mark

Class 18

Leather and imitations of leather; animal skins and hides; luggage and carrying bags;
umbrellas and parasols; walking sticks; collars, leashes and clothing for animals;
trunks and traveling bags; baggage; card holders; card cases; credit card holders
made of leather; wallets; conference folders made of leather; hand bags, trunks
[luggage]; travel garment covers; make-up bags sold empty; sports bags; athletics
bags; evening bags and shoulder bags; shopping bags; school book bags; travel bags
for carrying shoes; beach bags; diaper bags; rucksacks; traveling cases; canvas bags;
overnight bags; bags for climbers; satchels; leather handbags; vanity cases, not fitted;
cases of leather or leather board; briefcases [leather goods]; harness made from
leather; leather leashes; card cases [note cases]; briefcases; pocket wallets; tool bags
of leather, empty; sling bags for carrying infants; bags; backpacks; wheeled shopping

bags; bags for campers; pouches, of leather, for packaging; garment bags for travel,
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pouch baby carriers; traveling sets made of leather; valises; cosmetic cases sold
empty; clothing for animals; clothing for pets.

Class 25

Clothing, footwear, headwear; bandanas [neckerchiefs]; headbands [clothing];
stockings; bibs, not of paper; berets; smocks; boas [necklets]; teddies
[undergarments]; hosiery; caps [headwear]; bathing caps; shower caps; boots; half-
boots; suspenders; neck tube scarves; camisoles; pants; bathing trunks; bodices
[lingerie]; hoods [clothing]; belts [clothing]; money belts [clothing]; shawls; footmuffs,
not electrically heated; sweaters; hats; headgear for wear; socks; slippers; football
boots; beach shoes; ski boots; boots for sports; shirts; short-sleeve shirts; tights;
shoulder wraps; wet suits for water-skiing; slips [undergarments]; combinations
[clothing]; corselets; corsets [underclothing]; suits; swimsuits; beach clothes; ear muffs
[clothing]; neckties; breeches for wear; babies' pants [clothing]; sashes for wear; shirt
yokes; esparto shoes or sandals; fur stoles; detachable collars; sock suspenders;
scarfs; furs [clothing]; gabardines [clothing]; girdles; galoshes; ski gloves; gloves
[clothing]; vests; motorists' clothing; cyclists' clothing; top hats; waterproof clothing; leg
warmers; stocking suspenders; garters; jerseys [clothing]; skirts; shorts; petticoats;
layettes [clothing]; leggings [trousers]; singlets; cuffs; coats; mantillas; sleep masks;
mittens; topcoats; trousers; parkas; dressing gowns; bath robes; pelisses; shirt fronts;
ponchos; pullovers; pyjamas; dresses; jumper dresses; bath sandals; underpants;
bath slippers; gymnastic shoes; sports shoes; underwear; anti-sweat underwear;
brassieres; aprons [clothing]; heelpieces for footwear; heels; tee-shirts; knitwear
[clothing]; uniforms; stuff jackets [clothing]; jackets [clothing]; outer clothing; clothing
for gymnastics; clothing of leather; clothing of imitations of leather; visors [headweary];
cap peaks; veils [clothing] with ribbons; terrycloth robe; towel robe; snow suit; ski suit;
surf suit; sub suit; tuxedo; tuxedo shirts; tuxedo belts; embroidered clothing;
embroidered dresses; embroidered stoles; stoles of textile; stoles; overalls;
dungarees; interlock jersey [clothing]; caban; undergarments; bermuda shorts; quilted
jackets, quilted coats; winter jackets; winter coats; winter clothing; rain coats; rainwear,
rain proof clothing; rain proof footwear; rain proof headwear; balaclava; denim clothing;
eco-leather clothing; eco-leather footwear; eco-leather headwear; eco-fur clothing;

sports jerseys; sweatshirts; cashmere clothing.
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Class 35

Advertising; business management; business administration; office functions;
auctioneering; business research; commercial information and advice for consumers
[consumer advice shop]; import-export agencies; marketing research; marketing
studies; modelling for advertising or sales promotion; organization of exhibitions for
commercial or advertising purposes; presentation of goods on communication media,
for retail purposes; public relations; shop window dressing; promoting the sale of
goods and services of others through promotional events; promoting the goods and
services of others via computer and communication networks; advertising by
transmission of on-line publicity for third parties through electronic communications
networks; organization of fashion shows for promotional purposes; retail services
relating to jewelry; retail services relating to clothing; retail services in relation to
fabrics; retail services in relation to bags; retail services in relation to cutlery; retail
services in relation to luggage; retail services in relation to footwear; retail services in
relation to headgear; retail services in relation to yarns; retail services in relation to
toys; retail services in relation to toiletries; online retail services relating to handbags;
online retail services relating to jewelry; online retail services relating to toys; online
retail services relating to luggage; online retail services relating to clothing; online retail
services relating to cosmetics; retail services relating to sporting goods; retail services
relating to fragrancing preparations; retail services in relation to sporting articles; retail
services in relation to pet products; retail services in relation to food cooking
equipment; retail services connected with the sale of clothing and clothing

accessories.

The Fourth Earlier Mark

Class 3

Non-medicated cosmetics and toiletry preparations; perfumery, essential oils;
bleaching preparations and other substances for laundry use; cleaning, polishing,
scouring and abrasive preparations; cosmetic creams; face make-up cleansing
preparations; preparations for face make-up cleansing; face toners; hair toners; talcum
powder; bath foams; shaving foam, after-shave, after shave lotions, aftershave balms;
make-up; make-up powder; face make-up removing preparations; beauty masks;
mascara; eye liner; eye shadow; lipstick; foundation; nail varnish; personal

deodorants; soaps; baby soaps; shampoos; perfumes; eau-de-toilette; essential oils
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for perfumes; hair gels; hair conditioners; hair straightening preparations; hair sprays;
moisturizing hair sprays; hair dyes; sun screen and sun block preparations; after sun
lotions; nail care preparations; nail polish; scented lotions, scented body creams and
milks; perfumed shower gels; perfumed soaps and perfumed deodorants; lipstick

cases; incense; air fragrance reed diffusers.

The Fifth Earlier Mark

Class 3

Non-medicated cosmetics and toiletry preparations; non-medicated dentifrices;
perfumery, essential oils; bleaching preparations and other substances for laundry
use; cleaning, polishing, scouring and abrasive preparations; cosmetics creams;
make-up removing preparations for the face; make-up removing creams; face toners;
hair toners; talcum powder; bath foams; shaving foam, after-shave, after shave lotions,
aftershave balms; make-up; make-up powder; facial make-up removers; beauty
masks; mascara; eye liner; eye shadow; lipstick; foundation; nail varnish; personal
deodorants; soaps; baby soaps; shampoos; perfumes; eau-de-toilette; essential oils
for perfumes; hair gels; hair conditioners; hair straightening preparations; hair sprays;
hair sprays; hair dyes; sun screen and sun block preparations; after sun lotions;
dentifrices; nail care preparations; nail polish; scented lotions, scented body creams
and milks; perfumed shower gels; perfumed soaps and perfumed deodorants; lipstick

cases; incense; air fragrance reed diffusers.

Class 4

Industrial oils and greases, wax; lubricants; dust absorbing, wetting and binding
compositions; fuels and illuminants; candles and wicks for lighting; scented candles;
aromatherapy fragrance candles; tallow candles; tealight candles; wax for making
candles; beeswax for use in the manufacture of cosmetics; candles; tapers; carnauba
wax; Christmas tree candles; grease for footwear; grease for leather; greases for the
preservation of leather; perfumed candles; textile oil; wax for lighting; wicks for

candles.

Class 8
Hand tools and implements, hand-operated; cutlery; side arms, except firearms;

razors; stainless steel forks; stainless steel knives; stainless steel spoons; ceramic
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knives; fingernail polishers, electric or non-electric; nail buffers, electric or non-electric;
hair clippers for personal use, electric and non-electric; hair-removing tweezers; knife
handles; laser hair removal apparatus, other than for medical purposes; manicure
sets; manicure sets, electric; meat claws; nail clippers, electric or non-electric; nail
files; nail files, electric; nail nippers; oyster openers; pedicure sets; penknives; pizza
cutters, non-electric; razor cases; razors, electric or non-electric; scissors; shaving
cases; table forks; table knives, forks and spoons for babies; table knives, forks and
spoons of plastic; vegetable knives; vegetable slicers; vegetable spiralizers, hand-
operated; garden tools, hand-operated; hand-operated sod lifters; fireplace tool sets;
fire tongs; knives; forks; spoons; silverware being tableware [knives, forks and

spoons].

Class 9

Navigation, photographic, cinematographic, audiovisual, optical, signaling and
teaching apparatus and instruments; apparatus and instruments for recording,
transmitting, reproducing or processing sound, images or data; recorded and
downloadable media, computer software, blank digital or analogue recording and
storage media; computers and computer peripheral devices; diving suits, divers'
masks, ear plugs for divers, nose clips for divers and swimmers, gloves for divers,
breathing apparatus for underwater swimming; LED [light-emitting diodes]; mobile
phone; GPS apparatus; protective helmets for sports; portable computers; electronic
publications; smartphones; spectacles, eyeglasses, sunglasses, spectacle cases,
chains and cords for eyeglasses; smartwatches; cases for smartphones; headphone
cases; ear pads for headphones; headphones; battery chargers; USB chargers,
covers for smartphones; goggles; protective masks; smartglasses; spectacle
lenses/eyeglass lenses/optical lenses; filters for use in photography; smartphone

accessories; lenses.

Class 11

Apparatus and installations for lighting, heating, cooling, steam generating, cooking,
drying, ventilating, water supply and sanitary purposes; lanterns for lighting; light
emitting diode lighting fixtures; light-emitting diodes [LED] lighting apparatus; electric

lights for Christmas trees; torches for lighting; coffee machine, electric; electric coffee

61



percolator; candle lanterns; Chinese lanterns; cooking utensils, electric; cool boxes,
electric; diving lights; hair dryers; electric lamps; lamps; grills [cooking appliances].

Class 14

Precious metals and their alloys; jewelry, precious and semi-precious stones;
horological and chronometric instruments; key rings; key chains; charms; key fobs;
key fobs made of leather; watches; clocks; rings; earrings; bracelets; boxes of precious

metals; cufflinks; watch boxes; necklaces; tie clips.

Class 18

Leather and imitations of leather; animal skins and hides; luggage and carrying bags;
umbrellas and parasols; walking sticks; collars, leashes and clothing for animals;
trunks and travelling bags; baggage; card holders; card cases; credit card holders
made of leather; wallets; conference folders made of leather; hand bags, trunks
[luggage]; travel garment covers; make-up bags sold empty; sports bags; athletics
bags; evening bags and shoulder bags; shopping bags; school book bags; travel bags
for carrying shoes; beach bags; diaper bags; rucksacks; travelling cases; canvas bags;
overnight bags; bags for climbers; satchels; leather handbags; vanity cases, not fitted;
cases of leather or leather board; briefcases [leather goods]; harness made from
leather; leather leashes; card cases [notecases]; briefcases; pocket wallets; tool bags
of leather, empty; sling bags for carrying infants; bags; backpacks; wheeled shopping
bags; bags for campers; pouches, of leather, for packaging; garment bags for travel;
pouch baby carriers; travelling sets made of leather; valises; cosmetic cases sold

empty; clothing for animals; clothing for pets.

Class 20

Furniture, mirrors, picture frames; containers, not of metal, for storage or transport;
unworked or semi-worked bone, horn, whalebone or mother-of-pearl; shells;
meerschaum; yellow amber; air mattresses, not for medical purposes; air pillows, not
for medical purposes; inflatable mattresses [airbeds], not for medical purposes; air
mattresses for use when camping; camping mattresses; sleeping mats for camping
[mattresses]; inflatable mattresses for use when camping; baskets, not of metal;

cushions; pillows; benches [furniture]; tables; chairs; beds; folding tables; folding
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chairs; boxes of wood or plastic; curtain holders, not of textile material; dog kennels;

mirrors; picture frames.

Class 21

Lip brushes; pressure cookers, non-electric; baskets for household purposes; basting
spoons; beer mugs; blenders, non-electric, for household purposes; bottle openers,
electric and non-electric; candy boxes; boxes of glass; bread baskets for household
purposes; bread bins; bread boards; brushes for footwear; cake decorating tips and
tubes; cake moulds; candlesticks; candle jars [holders]; candle warmers, electric and
non-electric; ceramics for household purposes; chamois leather for cleaning;
chopsticks; cloth for washing floors; clothes-pins; cloths for cleaning; rags for cleaning;
cocktail shakers; coffee grinders, hand-operated; coffee percolators, non-electric;
coffeepots, non-electric; cold packs for chilling food and beverages; comb cases;
combs; electric combs; containers for household or kitchen use; cookery moulds;
cookie jars; cooking pots; cosmetic spatulas; cups; cutting boards for the kitchen;
covers for dishes; dishcloths; dishes; dishwashing brushes; disposable aluminium foll
containers for household purposes; disposable table plates; drinking bottles for sports;
drinking glasses; droppers for cosmetic purposes; earthenware saucepans; eyebrow
brushes; eyelash brushes; flasks; flower pots; food steamers, non-electric; fruit
presses, non-electric, for household purposes; graters for kitchen use; heat-insulated
containers for beverages; heaters for feeding bottles, non-electric; hip flasks; hot pots,
not electrically heated; ice cube molds; isothermic bags; pitchers; kettles, non-electric;
kitchen containers; kitchen grinders, non-electric; knife rests for the table; large-
toothed combs for the hair; lunch boxes; make-up brushes; make-up removing
appliances; mugs; nail brushes; napkin rings; oven mitts; barbecue mitts; kitchen mitts;
paper plates; pastry cutters; pepper mills, hand-operated; perfume burners; grill
supports; fitted picnic baskets, including dishes; pie servers; plates for diffusing
aromatic oil; portable cool boxes, non-electric; portable coolers, non-electric; pot lids;
potholders; pots; reusable ice cubes; salad bowls; salt shakers; saucers; shoe horns;
soap dispensers; soap holders; soup bowls; spatulas for kitchen use; sponge holders;
sponges for household purposes; straws for drinking; sugar bowls; table napkin
holders; table plates; tablemats, not of paper or textile; tea bag rests; tea caddies; tea
infusers; tea strainers; thermally insulated containers for food; fitted vanity cases; trays

for household purposes; trays of paper, for household purposes; vases; gardening
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gloves; cookware; services being dishes; chopping boards; porcelain; porcelain ware;
bottles, jugs, decanters, ice/bottle buckets; lunch bowls; food flasks; lunch pots;
stainless steel lunch boxes; stainless steel sandwich boxes; abrasive pads for kitchen
purposes; abrasive sponges for scrubbing the skin; aerosol dispensers, not for medical
purposes; animal bristles [brushware]; animal grooming gloves; aquarium hoods;
aromatic oil diffusers, other than reed diffusers, electric and non-electric; electric
devices for attracting and killing insects; autoclaves, non-electric, for cooking; baby
baths, portable; baking mats; basins [receptacles]; basting brushes; basting spoons
[cooking utensils]; beaters, non-electric; beverage urns, non-electric; bird baths;
birdcages; boot jacks; boot trees; bottles; bowls [basins]; basins [bowls]; boxes for
dispensing paper towels; boxes for sweets; broom handles; brooms; material for
brush-making; brushes for cleaning tanks and containers; brushes; electric brushes,
except parts of machines; buckets; pails; buckets made of woven fabrics; bulb basters;
busts of porcelain, ceramic, earthenware, terra-cotta or glass; butter dishes; butter-
dish covers; buttonhooks; cabarets [trays]; cages for household pets; cake molds;
candelabra [candlesticks]; candle drip rings; bobeches, candle extinguishers; car
washing mitts; carpet beaters [hand instruments]; carpet sweepers; cauldrons;
chamber pots; buckskin for cleaning; skins of chamois for cleaning; cheese-dish
covers; china ornaments; cinder sifters [household utensils]; cleaning instruments,
hand-operated; cleaning tow; closures for pot lids; clothes-pegs; clothing stretchers;
stretchers for clothing; coasters, not of paper or textile; cocktail stirrers; coffee filters,
non-electric; coffee services [tableware]; coin banks; combs for animals;
confectioners' decorating bags [pastry bags]; cookery molds; cookie [biscuit] cutters;
cooking mesh bags, other than for microwaves; cooking pot sets; cooking skewers of
metal; cooking pins of metal; cooking utensils, non-electric; corkscrews, electric and
non-electric; cosmetic utensils; cotton waste for cleaning; couscous cooking pots, non-
electric; cruet sets for oil and vinegar; cruets; crumb trays; crushers for kitchen use,
non-electric; crystal [glassware]; cups of paper or plastic; currycombs; decanter tags;
decanters; decorative glass spheres; deep fryers, non-electric; demijohns; carboys;
deodorizing apparatus for personal use; deodorising apparatus for personal use;
diaper disposal pails; nappy disposal bins; dish covers; disposable aluminum foil
containers for household purposes; drinking horns; drinking troughs; drinking vessels;
dripping pans; droppers for household purposes; drying racks for laundry; dustbins;

garbage cans; refuse bins; trash cans; dusting apparatus, non-electric; dusting cloths
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[rags]; earthenware; crockery; egg cups; egg poachers; egg separators, non-electric,
for household purposes; egg yolk separators; enamelled glass, not for building;
epergnes; feather-dusters; feeding troughs; fiberglass thread, other than for textile
use; fiberglass, other than for insulation or textile use; figurines of porcelain, ceramic,
earthenware, terra-cotta or glass; statuettes of porcelain, ceramic, earthenware, terra-
cotta or glass; flat-iron stands; floss for dental purposes; flower-pot covers, not of
paper; covers, not of paper, for flower pots; fly swatters; fly traps; foam toe separators
for use in pedicures; fruit cups; frying pans; funnels; furniture dusters; fused silica
[semi-worked product], other than for building; garlic presses [kitchen utensils]; glass
bulbs [receptacles]; glass vials [receptacles]; glass flasks [containers]; glass for
vehicle windows [semi-finished product]; glass incorporating fine electrical conductors;
glass jars [carboys]; glass stoppers; glass wool, other than for insulation; glass,
unworked or semi-worked, except building glass; glasses [receptacles]; glove
stretchers; gloves for household purposes; glue-pots; gridiron supports; grills [cooking
utensils]; griddles [cooking utensils]; hair for brushes; heads for electric toothbrushes;
heat-insulated containers; holders for flowers and plants [flower arranging]; horse
brushes; horsehair for brush-making; ice buckets; coolers [ice pails]; ice pails; ice
cream scoops; ice cube moulds; ice tongs; indoor aquaria; tanks [indoor aquarial;
indoor terrariums [plant cultivation]; indoor terrariums [vivariums]; inflatable bath tubs
for babies; insect traps; insulating flasks; vacuum bottles; ironing board covers,
shaped; ironing boards; jugs; kitchen utensils; ladles for serving wine; lamp-glass
brushes; lazy susans; lint removers, electric or non-electric; liqueur sets; litter boxes
for pets; litter trays for pets; majolica; make-up sponges; mangers for animals; menu
card holders; mess-tins; mills for household purposes, hand-operated; mixing spoons
[kitchen utensils]; mop wringer buckets; mop wringers; mops; mortars for kitchen use;
mosaics of glass, not for building; moulds [kitchen utensils]; molds [kitchen utensils];
mouse traps; nest eggs, artificial; noodle machines, hand-operated; nozzles for
watering cans; roses for watering cans; nozzles for watering hose; nutcrackers; opal
glass; opaline glass; painted glassware; pasta makers, hand-operated; pepper pots;
perfume vaporizers; perfume sprayers; pestles for kitchen use; pet feeding bowls; pet
feeding bowls, automatic; tart scoops; pig bristles for brush-making; piggy banks;
place mats, not of paper or textile; plate glass [raw material]; plates to prevent milk
boiling over; plug-in diffusers for mosquito repellents; plungers for clearing blocked

drains; polishing apparatus and machines, for household purposes, non-electric;
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polishing cloths; polishing gloves; polishing leather; polishing materials for making
shiny, except preparations, paper and stone; porcelain ware; pottery; poultry rings;
pouring spouts; powder compacts, empty; powder puffs; powdered glass for
decoration; rat traps; refrigerating bottles; reusable silicone food covers; rings for birds;
roller tubes for peeling garlic; rolling pins, domestic; rotary washing lines; salad tongs;
salt cellars; saucepan scourers of metal; scoops for household purposes; scouring
pads; pads for cleaning; scrubbing brushes; services [dishes]; serving ladles; shaving
brush stands; stands for shaving brushes; shaving brushes; shoe trees; sieves
[household utensils]; sifters [household utensils]; signboards of porcelain or glass;
siphon bottles for carbonated water; siphon bottles for aerated water; ski wax brushes;
smoke absorbers for household purposes; soap boxes; dishes for soap; spice sets;
sprinklers; squeegees [cleaning instruments]; stands for portable baby baths; statues
of porcelain, ceramic, earthenware, terra-cotta or glass; steel wool for cleaning; stew-
pans; strainers for household purposes; drinking straws; sugar tongs; syringes for
watering flowers and plants; sprinklers for watering flowers and plants; tableware,
other than knives, forks and spoons; tajines, non-electric; tagines, non-electric;
tankards; tar-brushes, long handled; tea cosies; tea balls; tea services [tableware];
teapots; tie presses; toilet brushes; toilet cases; toilet paper dispensers; toilet paper
holders; toilet sponges; toilet utensils; toothbrushes; toothbrushes, electric; toothpaste
tube squeezers; toothpick holders; toothpicks; tortilla presses, non-electric [kitchen
utensils]; towel rails and rings; rails and rings for towels; trivets [table utensils]; trouser
presses; utensils for household purposes; vegetable dishes; vessels of metal for
making ices and iced drinks; vitreous silica fibres, other than for textile use; vitreous
silica fibers, other than for textile use; waffle irons, non-electric; washing boards;
washtubs; waste paper baskets; water apparatus for cleaning teeth and gums;
watering cans; watering devices; sprinkling devices; apparatus for wax-polishing, non-
electric; wax-polishing appliances, non-electric, for shoes; whisks, non-electric, for
household purposes; window-boxes; wine aerators; wine pourers; wine-tasting
pipettes; wine-tasting siphons; wool waste for cleaning; works of art of porcelain,

ceramic, earthenware, terra-cotta or glass; cutlery trays.

Class 24
Textiles and substitutes for textiles; household linen; curtains of textile or plastic;

adhesive fabric for application by heat; bath linen, except clothing; beach towels; bed
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blankets; bed covers; bedspreads; coverlets [bedspreads]; quilts; bed linen; bivouac
sacks being covers for sleeping bags; blankets for household pets; bunting of textile
or plastic; canvas for tapestry or embroidery; chenille fabric; cloth; cloths for removing
make-up; coasters of textile; cotton fabrics; unfitted covers for furniture; covers for
cushions; curtain holders of textile material; damask; door curtains; eiderdowns [down
coverlets]; elastic woven material; esparto fabric; fabric for footwear; fabric of imitation
animal skins; fabric; fabrics for textile use; face towels of textile; fiberglass fabrics for
textile use; filtering materials of textile; coverings made of plastic for furniture; furniture
coverings of textile; glass cloths [towels]; haircloth [sackcloth]; handkerchiefs of textile;
hat linings, of textile, in the piece; hemp fabric; jersey [fabric]; jute fabric; knitted fabric;
labels of textile for identifying clothing; lingerie fabric; lining fabric for footwear; linings
[textile]; marabouts [cloth]; mattress covers; moleskin fabric not for medical use;
muslin fabric; non-woven textile fabrics; picnic blankets; pillow shams; pillowcases;
place mats of textile; plastic material [substitute for fabrics]; printers' blankets of textile;
ramie fabric; rayon fabric; sheets [textile]; shower curtains of textile or plastic; silk
fabrics for printing patterns; sleeping bag liners; sleeping bags; table linen, not of
paper; table napkins of textile; serviettes of textile; table runners, not of paper;
tablecloths, not of paper; tablemats of textile; taffeta [cloth]; textile material; towels of
textile; traced cloths for embroidery; travelling rugs [lap robes]; tulle; upholstery fabrics;
velvet; woollen fabric; silk [cloth]; synthetic fiber fabrics; fabrics made from synthetic
yarns; fabrics made from synthetic threads; textiles made of synthetic materials;
fabrics made from artificial fibres [other than for insulation]; resin impregnated textile

fabrics.

Class 25

Clothing, footwear, headwear; bandanas [neckerchiefs]; headbands [clothing];
stockings; bibs, not of paper; berets; smocks; boas [necklets]; teddies
[undergarments]; hosiery; caps [headwear]; bathing caps; shower caps; boots; half-
boots; suspenders; camisoles; pants; bathing trunks; bodices [lingerie]; hoods
[clothing]; belts [clothing]; money belts [clothing]; shawls; footmuffs, not electrically
heated; sweaters; hats; headgear for wear; socks; slippers; football boots; beach
shoes; ski boots; boots for sports; shirts; short-sleeve shirts; tights; shoulder wraps;
wet suits for water-skiing; slips [undergarments]; combinations [clothing]; corselets;

corsets [underclothing]; suits; swimsuits; beach clothes; ear muffs [clothing]; neckties;
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breeches for wear; babies' pants [clothing]; sashes for wear; shirt yokes; esparto
shoes or sandals; fur stoles; detachable collars; sock suspenders; scarfs; furs
[clothing]; gabardines [clothing]; girdles; galoshes; ski gloves; gloves [clothing]; vests;
motorists' clothing; cyclists' clothing; top hats; waterproof clothing; leg warmers;
stocking suspenders; garters; jerseys [clothing]; skirts; shorts; petticoats; layettes
[clothing]; leggings [trousers]; singlets; cuffs; coats; mantillas; sleep masks; mittens;
topcoats; trousers; parkas; dressing gowns; bath robes; pelisses; shirt fronts; ponchos;
pullovers; pyjamas; dresses; jumper dresses; bath sandals; underpants; bath slippers;
gymnastic shoes; sports shoes; underwear; anti-sweat underwear; brassieres; aprons
[clothing]; heelpieces for footwear; heels; tee-shirts; knitwear [clothing]; uniforms; stuff
jackets [clothing]; jackets [clothing]; outer clothing; clothing for gymnastics; clothing of
leather; clothing of imitations of leather; visors [headwear]; cap peaks; veils [clothing]
with ribbons; terrycloth robe; towel robe; snow suit; ski suit; surf suit; sub suit; tuxedo;
tuxedo shirts; tuxedo belts; embroidered clothing; embroidered dresses; embroidered
stoles; stoles of textile; stoles; overalls; dungarees; interlook jersey; caban coats;
undergarments; bermuda shorts; quilted jackets, quilted coats; winter jackets; winter
coats; winter clothing; rain coats; rainwear; rainproof clothing; rainproof footwear;
rainproof headwear; balaclava; denim clothing; eco-leather clothing; eco-leather
footwear; eco-leather headwear; eco-fur clothing; sports jerseys; sweatshirts;

cashmere clothing; wet suits.

Class 27
Carpets, rugs, mats and matting, linoleum and other materials for covering existing
floors; wall hangings, not of textile; yoga mats; bath mats; door mats; non-slip mats;

wallpaper.

Class 28

Games, toys and playthings; video game apparatus; gymnastic and sporting articles;
decorations for christmas trees; poker chips; jump ropes; playing balls; basketball
balls; volleyball balls; soccer balls; rugby balls; beach volley balls; amusement
devices; rackets; bats for games; flippers for diving; flippers for swimming; inflatable
games for swimming pools; surfboards; skateboards; snowboards; longboards; flying

kites; table games; wooden toys; toy robots; stuffed animals (toys); swimming pools
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[play articles]; playing cards; dolls; roller skates; toys for pets; skis; ski poles; flying
discs [toys].

69



	Structure Bookmarks

